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PREFACE

The Ministry of Development Planning and Statistics

(MDPS) is pleased to present this report on results of i

"The Culture Survey" which conducted for the first time in
January 2017, aiming to provide a comprehensive

statistical material about the culture of Qatari households

and individuals.

The report examines the most important statistical (
indicators that have been collected regarding availability
of a library in family’s home. The report also measures
the rate of reading habits in general and reading
newspapers among Qatari society (15 years and above).

As well as, it measures the amount of time that spent by population

watching television and listening to radio, besides their preferred programs.

The report also measures individuals’ interest in visiting cultural
institutions, and to investigate the preservation of cultural heritage that
passes orally from one generation to another. In addition to, measures the
internet usage among Qatari people.

The report consists of three main chapters; First chapter includes the
introduction and objectives of the survey. Second chapter contains
Sample’s framework, size, design, distribution, and individuals’ response
rate.Third chapter presents analytical summary of the main results.

In conclusion, we hope we succeeded by this survey in providing recent
data on the culture of the Qatari households and individuals.

May Allah help us do good for the benefit of our motherland

Dr. Saleh Bin Mohammed Al-Nabit

Minister of Development Planning and Statistics
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Chapter One
(Introduction and Objectives)






INTRODUCTION AND OBJECTIVES

Culture is considered as a reflection of nations’ civilization level. And the culture
statistical indicators are extremely important when examining the cultural
development. The culture statistical indicators that directly related to family can
be used along with culture statistical indicators that unrelated to the family (e.g.,
cinemas, theaters and libraries) to measure the extent of benefits by cultural
activities.

State of Qatar considers culture as a very important statistical topic. However,
as a result of the insufficiency of data related to this topic, The Ministry of
Development Planning and Statistics (MDPS) decided to execute a survey on
culture statistical indicators for Qatari households in order to create a statistical
database on the culture of Qatari households and individuals.

Cultural activities are those activities in which members of society express
themselves, develop their capabilities and improve their personalities.

The survey was prepared to be conducted in January 2017 on a sample
consists of 2000 Qatari households, that covers various municipalities in State
of Qatar.

Survey objectives:

The aim of this survey is to obtain quantifiable information on the use of cultural
resources and participation in cultural activities, which can be used in planning
to culture dissemination programs. It will also provide indicators on culture of
Qatari society, especially, provide statistical data on the following issues :

1 Availability of books in household’s home as the major factor of culture
factors.

2 Preferred cultural subjects that read by family members through the types
of subjects contained in home library.

3 Preservation of Cultural heritage that passes orally from one generation
to another.
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Measure the level of reading habits as an indicator to Qatar's interest in
expanding their cultural awareness.

Average number of hours that Qatari individuals (15 years and above)
spent reading on daily basis.

Interest in reading daily newspapers as a key mean to disseminate culture
and knowledge among Qatari society.

Qatar's interest in watching television as a key mean to disseminate
culture.

Amount of time that Qatari spent on watching television, as the length
and shortness of time affect the cultural knowledge gained.

Preferred television programs that can be used to derive important
indicators about Qatari society members’ culture.

Qatari Society members’ interest in listening to radio as a key mean to
disseminate culture.

Amount of time that Qatari spent on listening to radio, as the length and
shortness of time affect the cultural knowledge gained.

Measure Qatar's interest in visiting institutions that provide cultural and
recreational services.

The main cultural activities that Qatari society members’ participate in.
The prevalence of public libraries and how people consider it as important

source to borrow books from.

Usage of modern methods to transfer knowledge (e.g., CDs, DVDs and
Audio tapes) and the subjects contained in these methods.

The percentage of internet users, number of hours spent per week on
using internet and preferred subjects on internet.
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Chapter Two
( Sample design and response rates )






SAMPLE DESIGN

The Culture survey was planned to include Qatari households only, thus only a

frame for Qatari households is used in this survey.

Sampling Frame and Forming Primary Sampling Units (PSUs) :

The sampling frame used for this survey is based on 2015 Simplified Census of
population, housing and establishments. The Ministry of Development,

Planning and Statistics (MDPS) has divided the whole country into small
geographical areas called Census blocks. These were enumeration areas
during the Census. These Blocks were combined to create Primary Sampling
Units (PSUs). Separate frames were constructed; for Qatari (on average 75
households). The formation of PSUs respects the administrative structure of the
State of Qatar.

Sample Design Features :

The sampling unit in each stage of selection refers to the entities that are
selected for the survey. In this survey, the ultimate sampling units are the

household and individual residing within the selected household.

A two-stage sample design is used, selecting PSUs at the first stage and a
sample of households within each selected PSU at the second stage. The unit
chosen at the first stage is called the Primary Sampling Unit and the unit

selected at the second stage is called the Secondary Sampling Unit.

100 PSUs were selected from Qatari frame of PSUs. In the first stage, a
systematic random sample of PSUs is drawn with probability proportional to
size (size will be the number of HH in each PSU) from the area frames. After
the selection of PSUs, households were selected with 20 households from
each selected PSU with simple systematic random sampling. Interviewers
visited each selected household and administered the questionnaire.
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Sample Size and Sample Distribution :

The sample size for the survey was 2000 Qatari households. The target sample
size was achieved by selecting 100 PSUs and then selecting 20 households
from each selected PSU. The efforts were made that all the municipalities are
represented in the sample. The distribution of sample among different
municipalities is provided in the table below :

Al g aaa

Dbia) Aol 5 o stlaall Al aas (38a5 385 A 5l 8yl 2000 easalls (alall Ll aas OIS

Jo a5 g 5 e dgulnd e 3aa 5 IS (e byl 20 JLa) &3 (e s bl Clie 3025100

Al Ll G il 5 55 olial J sand) ey Sliaall b Clald) gaen il 3 sgnll

Labll s sall Aie a5 63

Distribution of Sample Survey by Municipality

ligall Slaa

g ,hal

Municipality (PSUs) 4l Qatari Households A
Doha 27 540 a5l

Al Rayyan 43 859 ol
Al Wakra 5 100 3 S5l
Umm Slal 10 200 iz o
Al Khor 4 81 sl

Al Shamal 1 20 Jlaidl
Al Dayyen 7 140 Cnladal)
Al Sheehaniya 3 60 Aailaa il
Total 100 2000 g saaall

-18 -



Response rate : T gladll aiaea

The response rate of “The Culture survey” was (99.7%) among the surveyed 6707 pa22e &l dinl) Al SwaY %99.7 o~ AAEN s A AY Gt Jana &b
sample which consists of 6707 individual. The refusal rate is (0.3%) due to s by AVl e ) sladll aae V¥ A cialy s Qs e Janall 138 g5 5
refusals, unavailable and other reasons. %0.3 s (oAl Gl s aal sie
The following table shows details of respondents’ response. el g s Cana 31 EY1 Gl Jaes Jpealdli e g ) gaal)

Gl g 58 cana AV o slas Jaxe
Response rate by respondents’ response

DI R S i
RS perf;:r?t:g;em(%) Indi:}‘;’j‘ars‘ff‘ ::nple eyl
Complete 99.7 6687 Jaifa
Refuse to complete 0.1 5 alesill b
Not here 0.1 10 dalgie e
Other reasons 0.1 5 oAl b
Total of sample 100 6707 Al & gena
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Chapter Three
( Analytical summary of main results )






ANALYTICAL SUMMARY OF MAIN RESULTS Gl ,mi el gadloy

Libraries : : lisal)
The library is defined as collection of books arranged in such a way that is easy to i 10 o siniy el g )l Jeon A8y Hhay A pa CII (e Ao ganna Lol e dusadl oyl
reference, and contains 10 books and more. il
The results of the culture survey showed that (60%) of Qatari Households have LS (5 (%30) 5 ¢ A ie diSa S5 A kil a1 e (%60 ) o B s il L
home library, and (30%) of the libraries contain between (50 — 99 books). The a1 ) o) (il B el alias e‘” A el Al JS "L 99-50" o e Lo 6 sind
school library is considered by Qatari household members as the most important e (e 5 bei¥) A il pn B ¢ (%56) Leie S 8 i) s Skl Gapa &y yhadll
source for borrowing books, as (56%) of borrowed books were from school (%41) el S (a5 M)
library, while the percentage of borrowing from friends’ libraries and public (%86) s sl Gk oo lele & slaany c5ladl 518 0 (%86) o sl o s LS

libraries was (41%).

The results showed that (86%) of magazines readers obtain it by purchasing. And
(86%) of home libraries contain religious books, (30%) children’s books and art
books had the lowest rate at (17%). As shown in Figure (1).

usl\uﬁ@u}‘dub\;usgsd)m(%30)jmauh:ya}qs\r_g 3 A yiall LSl e
(%7 sy Ay sl Al i) Sl Ly i 3 e g sall T S
(1) JSall b maa g sa LS
Figure (1) Js&
(%) LS & Sl e gaimgo s (€ e gane [ A€ Ll ) 4l oY) @5 55
Distribution of Qatari Households which have a Home Library by Subject of Books in Library (%)

100.0 +
90.0 -
80.0 -
70.0 -
60.0 -
50.0 - 45.0 47l
] 35.0
ol 29.6 30.3
30.0 A 22 7
18.5
200 - HEE
10.0 - i . 7.1
0.0 T T ;
A i Linyagle <l & Wil jaa e g e Juilal i€ Lul )2 malie Al K
.l Religion aanhl g Philoso Literature Histo eogra| Art Boo s Encyclopedia ildren urriculum ther
% ligi Al f hI phy i istory Geography k yclopedi Child Curricul Oth
Books Scientific Books Books Books Books Books Books Books
or Applied
Sciences
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Reading : : dallaall g 56 Al

The results indicated that (92%) of Qataris have reading habit. Also data = (%100) o il iy LS sl el sale ¢ a by G pkadl) (10 (%92) o ) iy
expressed that (100%) of school enrolled have reading habits, versus (90%) of OF i) Cania gl 5 ey Cpiailall yuad (%90) ilia ¢ 3ol il 3ale ) puijlay aaladlly (piailall
those not enrolled in education. Results showed that more than (99%) of age 4 aall 2l (%80) Jiia ¢ e il Bale () g jlay "Ais 24-15" &y penll 258 (40 (%99) e S
group “15 — 24 years” have reading habits compared to (80%) of “45 years and sl das 45"
over”. As shown in Figure (2). (2) i JSAN & s 4 LS

Figure (2) Js&
(%) suindl 5 yaall aven B Sl () gun jladl) (L3S dis 15) k) ol 81 a5 55
Distribution of Qatari Individuals who practice reading (15 years and above) by Age & Sex (%)

99.5 98.9 .
100.0 98.2 98.6 95.6 97.8
90.0
80.0 S
' Male

70.0

60.0 [ G
Female

50.0

40.0 C IR TS
Both Sexes

30.0
20.0

10.0

0.0
%

15-24 25-34 35-44 45 +
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Newspapers and Magazines : T Oaad) g auall
The results showed that (68%) of newspapers readers fall in the educational 2 AY) e (%70) 5 A0 38 gl Aparlasl) Al 3 () g2y g gall Canaall oadlia (10 (68%)
category of diploma above secondary level. While (70%) of those who are not Elaall 3518 3 da )l e 31 )l (35555 s gl Camall () sl adaly Wla il e
currently enrolled in education read newspapers. Females outnumber males in Gl e (%59) 5 35S (%21) e (%35) <nell Y1 201 f s ikl ym

reading magazines, where females rate reached (35%) versus (21%) of males.
EREAN 0, - 0, R PR . - . .
And (59%) of Qataris read daily newspapers. Analyzed by sex, males rate was (U (%052) dilie (%65) 558 i ity il mam o 5 e gl sl el

(65%) compared to (52%) females. As shown in Figure (3). (3) pb S8 & age g8 WS

Figure (3) Js&
(%) sexdl s Gsindl 5 dga 5l Coaall Aadlae Gaveas (S1 L 15) 3391 a5 55
Distribution of Individuals (15 years and above) by Reading Newspapers , Sex & Age (%)

Does Not Read il cinall 1,6y W Reads 4wesdl conall s [l
6)
S e — Caial) NS
Male Female Both Sexes
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Television : D G oatl)

The results indicated that the percentage of Qataris who watch television is gl ) dadia A Bpgd il 5 A3dl) el o) L?_ﬁis, (%97) O 38BN ¢y sl Gl (G yhadll A Caaly
(97%). The entertainment programs had the highest rate among preferred TV o Aanl) mal Lyl s ¢ (%54 Ay Ay LAY gl ) & ¢ (%58) Ay Lt liie &y il
programs with (58%), followed by news programs with (54%), and religious (%52) Ay B 435 )
programs was third with (52%). As shown in Figure (4). (4) B JSAN 8 maga 5o LS

Figure (4) Js&
Distribution of Individuals (15 years and above) by preferred Television programs (%)

100 -
90
80
70 A
57.5
60 - 52 53.7
50 -
38
40 324 34.7
30
16.9
20 1 13.3
B =
0 T T T T T T T T = T 1
% A Dpaglas [ A4S Aale Al [ Ay g i A A ks Aaly, Jukd Al
? Religious Cultural / Scientific Political / Entertainment Family News Sport Children Other

Educational Economical
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Radio : s ds )y

The results showed that (76%) of age group “45 years and over” of males listen to Jilie ¢ A ) ¢y saaion " ST 2 45" 3 peadl 2l 5 &N e (%76) oA gl <L
radio compared to (54%) of females. Results also expressed that (52%) of Qatari 3aal 5 delu 3aal A2 133 () gaaivn Guohdll [ SA) (4e (%52) of S @olal LS U (54%)
males listen to radio for one hour daily, versus (51%) of females. The total rate of 15 .(%50) 413U ¢ smaion () G il M) dpuss iy s S (%51) dibia ¢ Lasy
Qataris who listen to radio was (50%). in respect of gender (59%) of males listen U (%42) Jilae e 13U (¢ saaing S (410 (%59) (4 Guial) 2mia
to radio compared to (42%) of females. As shown in Figure (5). (5) dSill Jd mmse s LS

Figure (5) Js&
(%) a5 413 g Lainlll Caen (LSl 2as 15) S8V 5
Distribution of Individuals (15 years and above) by Listening to Radio and Sex (%)

Does Not listens to Radio 4= aci ¥ [l Listens to Radio 4eI33 aaivy [l

q
J§—S3 Gl ) Comimisdiadl SIS
Male Female Both Sexes
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Visiting Cultural Institutions :

The largest share of Cultural Institutions that visited by individuals “15 years and

above” goes to Exhibitions with (63%), sport clubs are next with (51%), museums

and cinema in third place with (45%). Results also indicated that (71%) of Qatari

females visit exhibitions compared to (56%) of males. While the percentage of

Qatari males who visit cultural/social clubs is (36%) compared to (29%) of

females. As shown in Figure (6).

100.0
90.0
80.0
70.0
60.0
50.0
40.0
30.0
20.0
10.0

0.0
%

Lualy ) gl 5
Sport Clubs

Lelain) [ A8E 50 55
Cultural
/ Social Clubs

Figure

(6)

+ A8 Cilwgal) 5L 5

A1 U 530 ) AR il il Ailly (%63) iy ) Al b a5 55 oS
Caaliall 3L s ¢ (%51) Apusis Al A5 yall & Aaualy (g sill 35 i il A 15"
e ¢ (%71 Asmsis i el kil 51 5al) 5555 .(%045) Apmsty D 45 sl 5 Laipdl 5
(%29) s (%36) dumsis dueLaia¥) s LAED (530 5l ¢ s balll Jla 53 Il (56%)
luall

(6) pi JSI  mase 8 LS

J<

(%) il 5 A 3all £ 53 Consn AAEN losns3all (S8 45 15) o 3V 550
Individuals (15 years and above) Visiting Cultural Institutions by Type of Institution and Sex (%)

aalic
Museums

dale Glia
Public libraries

71.4 <)
Male

ool )
Female

A a8
Both Sexes

16.116.7 16.4

U laa g Lo Al
Exhibitions Theaters Cinema Other
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Internet Usage :
The percentage of males who use internet reached (94%) compared to (88%) of
females. (58%) of males use internet for more than “20 hours weekly” compared

to (54%) of females. As shown in Figure (7).

100.0
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80.0
70.0
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0.0
%

(%) oindl 5 e sansl i Y aladind el sae . (SIS0 4is 15) <o Y1 endios a3 ) 55
Distribution of Internet users (15 years and above) by No. of Hours per week spent on using Internet and Sex (%)

2 Al gal) Cila glaal) ASud aladiind

DS (4 (%58) 5 .U (%88) Jikie ¢ (%94) i 5N () saadin (Al ) oS daws ity
U (%54) Jiie ¢ Le sl "ol 20" o SSY i Y1 () sediing

(7) 5 I i gm e 5o LS

| JEPSSY QG —|
Male Female






ABIEEY el dilgdl) ailiil) J glan
Tables of Final Results
of Culture Survey






(Yo) BLAAN & piall g Lpal S Ao gana / AiSa b gl qua Ay el puY) au gl
Distribution of Qatari Households

by Availability of Home Library and Selected Variables (%0)
(January 2017 \)

Table No (1) (1) a2 dox
8omY) (sal (S de gana [ Aiia jiss
Availability of Home Library Al o 3
Selected Variables & sonal sy g ?ﬁéga?p:g 3 laal) ol yuaiall
Total Non available Available
% % %
Total 100 40.0 60.0 2000 leal
Doha 100 43.9 56.1 540 da sl
Al Rayyan 100 33.4 66.6 859 BB
Al Wakra 100 51.0 49.0 100 3 S50
Umm Slal 100 44.0 56.0 200 iz o
Al Khor 100 45.7 54.3 81 sl
Al Dayyan + Al Shamal 100 45.6 54.4 160 Jelll + plalall
Al Sheehaniya 100 43.3 56.7 60 dlanl)
Education of Head of Household 100 40.0 60.0 2000 3 mY1 @yl alall Juanill
Below Secondary 100 55.0 45.0 626 Ll o
Secondary 100 47.7 52.3 526 a0l
Post.Secondary 100 41.3 58.7 63 Ul (348 a5l
University And Above 100 22.7 77.3 785 sleld dadls

-33-



(%) 3_idal) il piiall g Qi) ade Gua GiiS Ao gana / AiSa Lgnal Al 4 plall) ) a8
Distribution of Qatari Households which have a Home Library

by Number of Books & Selected Variables (%)
(January 2017 \)

Table No (2) (2) P2, dsaa
Number of Books isl) e
gseadl 300 ll g 222
' : Bl ol il
Selected Variables = Ve e 200-299 100 - 199 50 - 99 12-50 No. of HH B i jpiial
300 % % % % in The Sample
% %
Total 100 16.7 10.3 17.6 30.3 25.1 1201 JAIDEN
Doha 100 20.8 12.2 20.8 28.4 17.8 303 aa gl
Al Rayyan 100 13.0 8.7 135 33.7 31.1 572 okl
Al Wakra 100 6.1 4.1 30.6 34.7 24.5 49 5 Sl
Umm Slal 100 18.8 134 21.4 23.2 23.2 112 Ja ﬁi
Al Khor 100 36.4 18.2 27.3 9.1 9.0 44 sl
Al Dayyan + Al Shamal 100 26.4 13.8 20.7 20.7 18.4 87 Jladll + Glalall
Al Sheehaniya 100 0.0 0.0 5.9 58.8 35.3 34 dilaplll
Education of Head of Household 100 16.7 10.3 17.6 30.3 25.1 1201 3] ol alad) Jaanl
Below Secondary 100 11.0 10.6 18.8 26.6 33.0 282 45380 (50
Secondary 100 12.4 8.4 14.9 36.4 27.9 275 4
Post.Secondary 100 19.0 10.8 21.6 18.9 29.7 37 Ul (348 a sk
University And Above 100 21.1 11.0 18.0 30.0 19.9 607 eli dadls
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(Yo) 4iSall (& S e guda g4 o IS Ao gaa / AiSa Lgual Al Ay Bl ) 1355
Distribution of Qatari Households which have a Home Library

a3 by Subject of Books in Library (%)
| (January 2017 i)
Table No (3) (3) pdu dsaa
Subject of Available Books Households Total % =Y ¢ sexe 38 siall Sl g gun5a

Religion Books 85.6 ERLIRELS
Scientific & Applied Sciences 41.8 Atk of disy asle
Philosophy Books 22.7 dals
Literature Books 45.0 aaf
History Books 35.0 BN
Geography Books 18.5 Ll jaa
Art Books 16.5 o
Encyclopedia 29.6 Gle guge
Children Books 30.3 BHARES
Curriculum Books 47.1 Ll j3 malia
Other Books 7.1 EB RS
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Distribution of Qatari Households which have a Home Library

by percentage of TextBooks & Selected Variables (%0)
(January 2017 \)

(Yo) Biall ) piiall g Sl Ae gana (1o A el SN Apesd uus IS A gana / At Lggal (A1) Ay phadl) ) pu g

Table No (4) (4) P2, Jssa
Percent Of Text Books A el Sl A ‘
; Auall yul 2ac
Selected Variables & saxall 25« No. of HH in Blial) @l jaiall
Total % 75+ % 50 % 25 less than 25 The Sample
% %
Total 100 141 24.7 31.0 30.2 567 JAIDEN
Doha 100 11.0 30.3 27.5 31.2 109 4 gal)
Al Rayyan 100 16.2 21.8 35.1 26.9 316 g
Al Wakra 100 14.3 14.3 21.4 50.0 14 3 Sl
Umm Slal 100 0.0 6.7 20.0 73.3 30 Pha ei
Al Khor 100 0.1 21.4 32.1 46.4 28 sl
Al Dayyan + Al Shamal 100 14.3 40.5 26.2 19.0 42 Jedll + pladall
Al Sheehaniya 100 32.2 39.3 21.4 7.1 28 il il
Education of Head of Household 100 14.1 24.7 31.0 30.2 567 3] ) (adall Jpaaill

Below Secondary 100 21.9 25.6 28.8 23.7 156 Al o5
Secondary 100 15.9 27.0 25.4 31.7 126 a4l
Post.Secondary 100 16.7 22.2 38.9 22.2 18 AUl 3 a5k
University And Above 100 8.6 23.2 345 33.7 267 Sleld dada
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(Yo) Bkidall el yiiial) g Sl W) 8] 5 jlatiu) queaa 4y yhall) yull) a3 g8
Distribution of Qatari Households
by members Borrowing books & Selected Variables (%)

(January 2017 i)

Table No (5) (5) P2, Jsaa
& saaadll ety | Al BraNTRk N oy Lala PrNTR Ll ol a2
Selected Variables Total Rarely Sometime Always Not No. of HH in 5 ) @l jaiall
% Borrowing Borrowing Borrowing Borrowing The Sample
% % % %
Total 100 4.9 16.6 2.5 76.0 2000 el
Doha 100 3.3 19.3 0.9 76.5 540 i gl
Al Rayyan 100 3.6 16.2 2.8 77.4 859 ok
Al Wakra 100 0.0 1.0 2.0 97.0 100 Sl
Umm Slal 100 9.0 12.0 6.5 72.5 200 JOa o
Al Khor 100 14.8 21.0 3.7 60.5 81 sl
Al Dayyan + Al Shamall 100 9.4 23.8 0.6 66.2 160 Jledll + Ll
Al Sheehaniya 100 5.0 15.0 3.3 76.7 60 ddlall
Education of Head of Household 100 4.9 16.6 2.5 76.0 2000 3] ol alad) Jranl

Below Secondary 100 4.5 14.5 1.9 79.1 626 A Al e
Secondary 100 29 18.3 3.0 75.8 526 4
Post.Secondary 100 6.3 14.3 3.2 76.2 63 #0345 sl
University And Above 100 6.4 17.3 2.5 73.8 785 eld s
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(Yo) B KAl ) yiiall 5 5 jlaiu) jilas cwa Sl W) 8 iy A1) Ay pladl) Hu) &g
Distribution of Qatari Households which members Borrowed books

by source of borrowing books & Selected Variables (%)
(January 2017 \)

Table No (6) (6) pdu Jox
a5 o yEY) Laiadis 40Ka A yle Glia Ale Glia 5. f
*Selected Variables ¢ ReI:ti\ielsj&y Specializéd Sc;hcjol LiBrary Public Library No?d;?‘lﬁ:‘irj:he 5 il ¢l yiali*
Friends Library Sample
% % % %
Total 40.7 19.8 55.7 40.5 479 ea)
Doha 65.4 19.7 50.4 52.8 127 ia gall
Al Rayyan 23.7 20.1 62.9 325 194 ok
Al Wakra 66.7 66.7 33.3 100.0 3 5 Sl
Umm Slal 36.4 12.7 36.4 40.0 55 Jha ei
Al Khor 31.3 25.0 59.4 56.3 32 sal)
Al Dayyan + Al Shamall 63.0 13.0 63.0 22.2 54 Jleddl + bl
Al Sheehaniya 0.0 50.0 50.0 64.3 14 > P |
Education of Head of Household 40.7 19.8 55.7 40.5 479 31 )l adall Juanill

Below Secondary 30.5 19.1 66.4 443 131 EEPL RS
Secondary 42.5 18.1 55.1 42.5 127 4 Al
Post.Secondary 46.7 26.7 66.7 40.0 15 Ul (34 gl
University And Above 45.6 20.9 485 36.9 206 eld s

* More than one option can be choiceed Db e S) L) oS *
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(Yo) Blidall il ysiall g cidlaall o J guaall 48y jh ab coa cidlaal) Wl ) 158y A1 4y lalll ) a3 g
Distribution of Qatari Households which Members Read Magazines

by source of Getting Magazines & Selected Variables (%)
(January 2017 \)

Table No (7) (7) pd, dsaa
Source of Acquiring Magazines el o J saaall 43 )k aal
sl N Jasll ; Laci) I Ll el ae
- e e . . 4_| s - -
Selected Variables g s e e = o = No. of HH in 3l <l yaidl)
Total From From Work Gifts Borrowing Buying
The Sample
% Internet % % % %
%
Total 100 6.9 4.4 1.7 0.7 86.3 751 JPAIEN
Doha 100 1.2 10.4 0.8 1.2 86.4 241 sl
Al Rayyan 100 1.9 1.3 1.9 0.6 94.3 312 BB
Al Wakra 100 57.4 0.0 0.0 0.0 42.6 47 5 Sl
Umm Slal 100 0.0 0.0 0.0 0.0 100.0 40 s ei
Al Khor 100 0.0 20.0 6.7 0.0 73.3 15 osall
Al Dayyan + Al Shamall 100 19.0 1.2 4.8 0.0 75.0 84 Jladll + Glalall
Al Sheehaniya 100 0.0 0.0 0.0 0.0 100.0 12 dlapdl)
Education of Head of Household 100 6.9 4.4 1.7 0.7 86.3 751 3 ) ) ealal) Jaanill
Below Secondary 100 6.7 2.6 1.5 0.5 88.7 194 4@l e
Secondary 100 9.7 5.6 2.0 0.0 82.7 196 40l
Post.Secondary 100 3.8 3.8 3.8 3.9 84.7 26 Ul (348 a sk
University And Above 100 5.7 4.8 14 0.9 87.2 335 el dadla

-39-



(%) KA il il g Ciaual) o J guaall 48y pha adl Comn da gal) Ciaual) Wl 31 1 iy A1) Ay jlall) pul) &) g
Distribution of Qatari Households which Members Read Newspapers

by source of Getting Newspapers & Selected Variables (%)
(January 2017 \)

Table No (8) (8) pdu Jsaa>
Source of Getting Newspapers Conall e J peanll 43 )l aal
sl N Jasll ; Laci) I Ll el ae
- e e . . 4_| s - -
Selected Variables g s e e = o = No. of HH in 3l <l yaidl)
Total From From Work Gifts Borrowing Buying
The Sample
% Internet % % % %
%
100 8.3 22.6 0.1 0.1 68.9 1461 el
Doha 100 3.7 32.0 0.0 0.0 64.3 409 sl
Al Rayyan 100 3.9 15.7 0.1 0.2 80.1 618 BB
Al Wakra 100 37.3 16.0 0.0 0.0 46.7 75 5 Sl
Umm Slal 100 13.7 7.5 0.7 0.0 78.1 146 s (,i
Al Khor 100 4.0 46.0 0.0 0.0 50.0 50 osall
Al Dayyan + Al Shamal 100 26.7 43.3 0.0 0.0 30.0 120 Jwedll + pladall
Al Sheehaniya 100 0.0 9.3 0.0 0.0 90.7 43 dlapdl)
Education of Head of Household 100 8.3 22.6 0.1 0.1 68.9 1461 3] ol alad) Jranl
Below Secondary 100 6.2 16.2 0.2 0.2 77.2 401 A8l 50
Secondary 100 11.1 17.9 0.0 0.0 71.0 386 40l
Post.Secondary 100 14.0 25.5 0.0 0.0 60.5 43 Ul (348 a sk
University And Above 100 7.4 29.3 0.2 0.0 63.1 631 el dadla
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(Yo) B KAl il yiiiall g Wase i Ao Ada il g el y pal BT g il glaadd A8 Al 4 el pu) a3 g8
Distribution of Qatari Households which Own Records, CDs or Audio Cassettes

by Number and Selected Variables (%0)
(January 2017 \)

Table No (9) (C)FESPITY
No. of CD , Tapes & Audio Cassettes u=l Y1 sl ada i) ol <l ghaull 2ac ‘
: Auall yul 2ae
Selected Variables g sanall 50+ 49 - 30 29 -10 10 3« & No. of HH in 5 Al il puaiall
Total % % % lessthan 10 The Sample
% %
Total 100 30.2 15.9 37.8 16.1 792 JAIDEN
Doha 100 42.6 18.2 27.3 11.9 209 4 )
Al Rayyan 100 25.1 15.6 41.3 18.0 416 alll
Al Wakra 100 25.0 25.0 50.0 0.0 4 385l
Umm Slal 100 41.9 14.5 21.0 22.6 62 Jha f,i
Al Khor 100 18.8 6.3 59.4 15.5 32 sl
Al Dayyan + Al Shamal 100 28.3 21.7 32.6 17.4 46 Jledl) + pladal)
Al Sheehaniya 100 0.1 4.3 91.3 4.3 23 Anlsail)
Education of Head of Household 100 30.2 15.9 37.8 16.1 792 3] ) (adall Jpanill

Below Secondary 100 30.6 13.4 36.2 19.8 232 Ayl oy ea
Secondary 100 29.7 14.9 39.0 16.4 195 4 0l
Post.Secondary 100 28.0 20.0 36.0 16.0 25 sl (348 a5k
University And Above 100 30.4 17.9 38.2 135 340 Slelé dada
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(Yo) il &l il g lgiauali Al Cle gin gall o Ao dda i gl dsady ) B gl i) glaal (A8 A1) 4 a8yl g

Distribution of Qatari Households which Own Records or CDs or Audio Cassettes

by Topics Contained & Selected Variables (%)
(January 2017 \)

Table No (10) (10) pd, Jgaa
Subject g s sall
Selected Variables A m; e s 48 el l\‘:-;d(‘)f);‘l-ﬁ: B lidall &l puatiall
*Other Religion Culturg & Songs The Sample
% % Educational %
%
Total 9.0 68.1 65.4 60.4 792 JAIEN
Doha 115 74.2 59.3 75.1 209 Aa 5l
Al Rayyan 8.2 66.8 67.5 57.9 416 P
Al Wakra 0.0 75.0 75.0 25.0 4 5 Sl
Umm Slal 16.1 51.6 58.1 46.8 62 Ja
Al Khor 3.1 75.0 93.8 31.3 32 sl
Al Dayyan + Al Shamal 0.0 58.7 58.7 80.4 46 Jleddl + Ll
Al Sheehaniya 8.7 87.0 73.9 13.0 23 Al
Education of Head of Household 9.0 68.1 65.4 60.4 792 3 )l el Jranil)
Below Secondary 8.2 69.0 63.8 54.3 232 A0l 50
Secondary 10.3 66.7 62.6 64.1 195 40l
Post.Secondary 8.0 68.0 88.0 60.0 25 Ul (34 gl
University And Above 8.8 68.2 66.5 62.4 340 eli dadla
* Others include: old CDs, movies, children, cartoons, plays, etc. e Sla e ¢ g S ¢ Ul ¢ a8 ¢ Al ) ghand 1 Jed g AT
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(Yo) BLiaall il ysiall g SEY) £ o o AT A i ol Ll 81 gl il ghaal (A5 1) Ay ) ) a5

Distribution of Qatari Households which Own Records or CDs or Audio Tapes

by Type of Songs & Selected Variables (%0)
(January 2017 i)

Table No (11) (11) a2, Jo2>
Type of Songs SeV g s ‘
Auall yul 2ae
Selected Variables oAl dpeds EEPPINT EEI IS No. of HH in 5l &l yaaial)
*Other Tradition Folklore Classic The Sample
% % % %
Total 6.9 71.5 45.4 70.8 480 APEN)
Doha 7.6 67.5 54.1 82.2 157 4 )
Al Rayyan 8.2 74.9 39.9 64.2 243 gl
Al Wakra 0.0 100.0 0.0 0.0 1 B
Umm Slal 0.0 79.3 27.6 62.1 29 Jha f,i
Al Khor 10.0 80.0 60.0 30.0 10 oAl
Al Dayyan + Al Shamal 0.0 56.8 56.8 86.5 37 Jledl) + pladal)
Al Sheehaniya 0.0 66.7 33.3 66.7 8 Anlsail)
Education of Head of Household 6.9 715 45.4 70.8 480 3mY1 @yl alall Juanill

Below Secondary 5.6 84.9 39.7 60.3 126 Ll o
Secondary 4.0 75.4 49.2 68.3 126 4 0l
Post.Secondary 0.0 73.3 33.3 66.7 15 sl (348 a5k
University And Above 9.9 61.0 47.4 78.9 213 Slelé dada

* Others include: children, chelates, Songs of miscellaneous, foreign songs, etc.
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(%) BtAal) &) puaiall g Lhaxs c.wa(ﬁdﬁ&hﬂ‘)@y%ﬁbu\j\ﬂg\%ﬂ\ﬂ‘i\ &S
Distribution of Qatari Households which have (CD , DVD) & Video Tape

by Number and Selected Variables (%0)
(January 2017 \)

Table No (12) (12) a2 Jg2a
No. of (CD , DVD) & Video Tapes A pall Ada Y 5 al BY) 2 ‘
Auall yul 2ac
Selected Variables & saxal) o e 29-10 10 s« & No. of HH in 8liAl) &l yaial
Total % % % less than 10 The Sample
% %
Total 100 39.4 12.6 35.3 12.7 709 JAIDEN
Doha 100 57.4 13.0 21.5 8.1 223 4 gal)
Al Rayyan 100 27.6 12.9 41.4 18.1 319 ol
Al Wakra 100 0.0 50.0 50.0 0.0 2 385l
Umm Slal 100 42.1 15.8 34.2 7.9 76 Pha ei
Al Khor 100 37.5 12.5 0.0 50.0 8 sl
Al Dayyan + Al Shamal 100 52.0 4.0 36.0 8.0 50 Jedll + cpladall
Al Sheehaniya 100 6.5 9.7 80.6 3.2 31 dgilay)
Education of Head of Household 100 39.4 12.6 35.3 12.7 709 3] ) (adall iyl
Below Secondary 100 37.3 14.9 37.2 10.6 188 a8l g
Secondary 100 37.7 7.1 42.6 12.6 183 a4l
Post.Secondary 100 40.9 9.1 36.4 13.6 22 AUl 3 a5k
University And Above 100 415 14.6 29.7 14.2 316 Sleld dada
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(Yo) Blidall cl yiiiall g Lgtaaii ) e guda gall Guun gyaid Ada puil g A ya Ll 81 s ) Al ) a8
Distribution of Qatari Households which have (CD , DVD) or Video Tapes

by Topics Contained & Selected Variables (%)
(January 2017 \)

Table No (13) (13) pd, Jsaa
Subject g s sall ‘
Auall yul 2ac
Selected Variables Al Y e A48 4 No. of HH in 5l il il
*Other Films Songs Culture Religion The Sample
% % % % %
Total 13.7 54.9 53.3 63.6 64.2 709 APEN)
Doha 14.8 74.4 69.1 53.8 65.9 223 Al
Al Rayyan 13.8 34.8 48.6 72.1 67.7 319 ol
Al Wakra 0.0 100.0 50.0 100.0 50.0 2 5 Sl
Umm Slal 21.1 63.2 30.3 55.3 38.2 76 Il ?i
Al Khor 25.0 87.5 25.0 75.0 75.0 8 sl
Al Dayyan + Al Shamal 2.0 66.0 68.0 52.0 56.0 50 Jlelll + (plalall
Al Sheehaniya 3.2 71.0 29.0 80.6 90.3 31 Al
Education of Head of Household 13.8 54.9 53.3 63.6 64.2 709 8]l alal) Jpuanil

Below Secondary 13.3 52.1 54.8 63.8 67.0 188 A @l e
Secondary 9.8 61.2 55.7 60.7 65.6 183 40l
Post.Secondary 13.6 36.4 45.5 72.7 72.7 22 P8l (34 gl
University And Above 16.5 54.1 51.6 64.6 61.1 316 el dada

* Other includes: games, work, children's programs,

school presentations, pictures and memories, etc.
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(%) B bAall &l piiall g Cuaal) £ gud ga i (h)\ﬂ.a:\:\ﬁm&byby) ag ddd) AE e Lﬁﬁﬂgéﬂ\eﬁggﬂ\ g phadl) ) &I
Distribution of Qatari Households Where oral traditions are Discussed (Inherited cultural Subjects)

by Discussion Topics and Selected Variables (%0)
(January 2017 x\b)

Table No (14) (14) ad, Jsaa>
Type of Subject discussed el Cuaall & gim ga
Cusll Y alaly ) 4, el fosle dI f"”’u cillsa JREI TR RN
Selected Variables BN R0 No. of HH in 3yl il i)
Are not Puzzles & Humorous Adage/ Novels and Stories Myths The Sample
talking Riddles Stories Proverbs/ stories % %
% % % Poems %
%
Total 20.6 15.8 20.2 30.0 44.3 46.9 27.2 2000 el
Doha 20.7 17.4 32.6 33.0 53.3 40.4 32.8 540 ia sl
Al Rayyan 17.2 15.9 18.0 34.1 44.1 51.5 30.7 859 BB
Al Wakra 40.0 5.0 3.0 6.0 16.0 35.0 53.0 100 5 Sl
Umm Slal 23.0 24.5 16.0 17.0 52.0 54.5 11.0 200 JSha ?i
Al Khor 12.3 19.8 12.3 55.6 42.0 38.3 8.6 81 oAl
Al Dayyan + Al Shamal 27.5 7.5 16.9 20.6 33.8 35.6 10.6 160 Jledll + pladall
Al Sheehaniya 18.3 3.3 1.7 16.7 16.7 75.0 5.0 60 Ailail)
Education of Head of Household 20.6 15.8 20.2 30.0 443 46.9 27.2 2000 BN alal Juandl)
Below Secondary 21.6 16.0 19.5 28.9 43.6 48.7 27.6 626 3 AUl e
Secondary 24.3 14.4 16.9 21.7 42.4 48.1 21.1 526 40l
Post.Secondary 17.5 11.1 22.2 34.9 49.2 36.5 44.4 63 Ul 38 a gl
University And Above 17.5 16.8 22.8 35.9 45.6 45.4 29.4 785 Sleld dads
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(%) daald) g (uiadl g 3o A Bale cuua (Sl ] 5) 31 AY) a5 g
Distribution of Individuals (15 years and above)

by Reading Habit , Sex & Municipality (%)
(January 2017 i)

Table No (15) (15) ad J g2
Municipality Al
% Sheehaniya Al Shamal % % % % %
% %
Reads 95.8 95.2 96.9 97.4 95.1 94.6 96.4 95.0 Bl jall ey
Male Does Not Read 4.2 4.8 3.1 2.6 4.9 54 3.6 5.0 el 8l Lyl ¥ B
Total 100 100 100 100 100 100 100 100 & sl
Reads 87.7 72.9 86.7 83.6 89.7 854 89.4 86.9 Bel yall L ylal
Female Does Not Read 12.3 27.1 13.3 16.4 10.3 14.6 10.6 13.1 el all Gulad Y gty
Total 100 100 100 100 100 100 100 100 & el
Reads 92.0 84.6 92.0 91.1 92.5 90.6 93.0 91.2 el Jall e lay
Both Sexes  Does Not Read 8.0 15.4 8.0 8.9 7.5 9.4 7.0 8.8 el Al sla ¥ Omeiall MUS
Total 100 100 100 100 100 100 100 100 & sl
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(Yo) ouiadl s yaadl g o) Al Bale quua (LASE A 15) 31 3Y) a3 g

Distribution of Individuals (15 years and above)

by Reading Habit, Age & Sex (%0)
(January 2017 i)

Table No (16) (16) a2 Jgx>
Age ]l
Sex Reading Habit & ganall 45+ 44 -35 34 -95 24 - 15 Bel yall A jlae uiall
Total % % % %
%
Reads 95.8 88.9 97.8 98.6 99.5 3l il (sl
Male Does Not Read 4.2 111 2.2 1.4 0.5 el Al ol Y B
Total 100 100 100 100 100 g sanall
Reads 87.7 69.0 90.3 92.4 98.2 Bl Jall el
Female Does Not Read 12.3 31.0 9.7 7.6 1.8 el jall el Y ]
Total 100 100 100 100 100 & el
Reads 92.0 80.3 93.8 95.6 98.9 sel Al L jlas
Both Sexes Does Not Read 8.0 19.7 6.2 4.4 1.1 el ol ol Y Crpaindl DS
Total 100 100 100 100 100 & ganall
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(%) radail) (5 giall g uiadl g 351 3l Bale Coma (LS i 15) 313 a5 g
Distribution of Individuals (15 years and above)

by Reading Habit, Sex & Educational Status (%b6)
(January 2017 \)

Table No (17) (17) a2 Jgx>
Educational Status alaill (g ginsall
readngabt Gt e ety s MR -
% Above Secondary % Secondary
% % %
Reads 95.8 98.8 100.0 97.4 89.2 Bl all ey
Male Does Not Read 4.2 1.2 0.0 2.6 10.8 el 8l Lyl ¥ B
Total 100 100 100 100 100 g sanall
Reads 87.7 96.7 92.2 93.9 67.8 Bel il el
Female Does Not Read 12.3 3.3 7.8 6.1 32.2 se 8l L slad Y s
Total 100 100 100 100 100 & sanall
Reads 92.0 97.8 96.7 95.8 78.7 el Al L lay
Both Sexes Does Not Read 8.0 2.2 3.3 4.2 21.3 Bl Al L jlay ¥ Omeiall MUS
Total 100 100 100 100 100 g saxall
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(%) 3ol Gyl paddall (5 giusall g uiadl g 3o A Bale quua (LiSld diu 15) 3181 a8
Distribution of Individuals (15 years and above)

by Reading Habit, Sex & Educational Status of Head of Household (%0)
(January 2017 \)

Table No (18) (18) a2 Jgx>
Educational Status el (5 giusall
readngabt Gt e ety s MR -
% Above Secondary % Secondary
% % %
Reads 95.8 98.9 100.0 96.4 91.8 Bl all ey
Male Does Not Read 4.2 11 0.0 3.6 8.2 el 8l Lyl ¥ B
Total 100 100 100 100 100 g sanal)
Reads 87.7 93.3 94.5 87.4 80.6 Bel Al L flas
Female Does Not Read 12.3 6.7 55 12.6 19.4 Bed yall Galad Y o]
Total 100 100 100 100 100 & sanall
Reads 92.0 96.2 97.4 92.1 86.8 el yall e lay
Both Sexes Does Not Read 8.0 3.8 2.6 7.9 13.2 Bl Al L jlay ¥ Omeiall MUS
Total 100 100 100 100 100 g sanal)
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(Yo) Jand) 3 ghy A8Dlal) g Ludad) 5 5o AN Bale comaa (LS Aiui 15) 81 an 368
Distribution of Individuals (15 years and above)

by Reading Habit, Sex & Relation to workforce (%)
(January 2017 \)

Table No (19) (19) pd, Jgaa
Relation to workforce Jandl 3 58 483Ul
Sex Reading Habit & ganall Lola) Lo ye Lalas) Jais el yall A jlaa ol
Total Not Economically Active Economically Active
% % %
Reads 95.8 91.8 97.8 Bel Al L jlay
Male Does Not Read 4.2 8.2 2.2 Bel yall el ¥ B
Total 100 100 100 g saaall
Reads 87.7 80.2 98.2 Be) Al Ll
Female Does Not Read 12.3 19.8 1.8 el Al L lai Y sl
Total 100 100 100 g saxall
Reads 92.0 84.7 98.0 3ol &) el
Both Sexes Does Not Read 8.0 15.3 2.0 Sel Al u e Y Ol S
Total 100 100 100 & sanal)
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(Yo) atailly Al 5 Cudad 5 351 8N Bale ama (LASE i 15) 31 8Y) o) g8
Distribution of Individuals (15 years and above)

by Reading Habit, Sex & School Enrollment (%)
(January 2017 i)

Table No (20) (20) pd, Jgaa
School Enrollment palailly (B3l
Sex Reading Habit & sanall Ul gaile e W Gaile 3ol 5l s jlas i)
Total Not Enrolled Enrolled
% % %
Reads 95.8 94.7 100.0 Bel el G slay
Male Does Not Read 4.2 5.3 0.0 Bl Al ool Y 8
Total 100 100 100 g sanall
Reads 87.7 83.8 100.0 Bel Al el
Female Does Not Read 12.3 16.2 0.0 el Al L lai Y sl
Total 100 100 100 g saxall
Reads 92.0 89.6 100.0 Bl Al L lay
Both Sexes Does Not Read 8.0 10.4 0.0 Sel Al u e Y Ol S
Total 100 100 100 & sanal)
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sleasYly (5 getall Jaihsexll § 0,
Minitry of Development Flamning amd Siaitics

(%) bl (oA AiCa 8559 851 i) oo ama (LASE Aduu 15) 81 g i g8

Distribution of Individuals (15 years and above)

by Reading Habit and Availability of Home Library (%)

(January 2017 \)

Table No (21) (21) a2 Jg2
& sanall 3oyl sl Ak jagn Y By sl AuSa i g
Reading Habit Total Library Not Available Library Available 3ol Al A jlas
% % %
Reads 92.0 88.5 94.0 s i Lo e
Does Not Read 8.0 115 6.0 el Al Ll ¥
Total 100 100 100 & el
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(%) 4aldl g (uiadl g L gl B8l el 338 Cuwa (st L 15) 339 a8
Distribution of Individuals (15 years and above)

by No. of Hours per week spent on Reading, Sex & Municipality (%)
(January 2017 \)

Table No (22) (22) ad J g2
Municipality Aaldl
cex Z'ro\;vzzrcs’”fm ¢ sandll Liaad)  Jledllelalal sal Ja ol 5 Sl S dasdl el clelu s o
. i ReadiF;\g Total Al Al Dayyan+ Al Khor Umm Slal AlWakra Al Rayyan Doha e saul ’
% Sheehaniya Al Shamal % % % % %
% %
01-04 22.7 41.0 18.0 249 36.4 23.3 19.9 19.9 04 -01
05-09 29.4 17.0 30.0 31.8 28.9 43.5 29.5 27.0 09 - 05
10-14 17.5 17.0 10.1 16.9 10.4 20.7 21.0 15.8 14 - 10 .
Male 83
15-19 8.4 14.0 8.3 6.8 8.7 9.3 8.3 7.8 19-15
20+ 22.0 11.0 33.6 19.6 15.6 3.2 21.3 29.5 +20
Total 100 100 100 100 100 100 100 100 & sanall
01-04 22.7 20.0 18.2 29.0 43.6 32.0 18.2 20.7 04 -01
05-09 25.4 10.0 22.7 243 22.6 36.6 25.2 27.3 09 - 05
10-14 19.2 28.6 16.5 16.8 15.7 17.2 21.4 16.8 14 - 10 )
Female ]
15-19 9.1 15.7 7.4 6.5 8.0 11.2 9.1 9.5 19-15
20+ 23.6 25.7 35.2 234 10.1 3.0 26.1 25.7 +20
Total 100 100 100 100 100 100 100 100 & sanall
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sleasYly (5 getall Jaihsexll § 0,
Minitry of Development Flamning amd Siaitics

Cont .. Table No (22)

(%) A3kl 5 udadl g Lo sanad 81 3l ol 238 Guua (LASE A 15) 31 3Y) a3 g8
Distribution of Individuals (15 years and above)

by No. of Hours per week spent on Reading, Sex & Municipality (%)
(January 2017 \)

(22) ad, Jga .. 1

Municipality Aaldl
cor ero\;vgzrzufm & sandll Lilaadll  Jladlgplalal 5al) I o 5 S0 S dagdll sl il el axe ol
. on ReadiFr)mg Total Al Al Dayyan+ Al Khor Umm Slal Al Wakra Al Rayyan Doha L gand ’
% Sheehaniya Al Shamal % % % % %
% %
01-04 22.7 32.3 18.0 26.6 39.6 26.8 19.1 20.3 04-01
05-09 27.6 14.1 26.7 28.6 26.1 40.7 27.5 27.1 09 - 05
10-14 18.3 21.8 13.0 16.9 12.8 19.3 21.2 16.2 14 - 10
Both Sexes Cpaiall SIS

15-19 8.7 14.7 7.9 6.7 84 10.1 8.7 8.6 19-15

20+ 22.7 17.1 34.4 21.2 131 3.1 235 27.8 +20

Total 100 100 100 100 100 100 100 100 & sanall

-55-



(%) sl g uiall g be gaud 8ol cilobu 308 uua (s L 15) 3 39 a8
Distribution of Individuals (15 years and above)

by No. of Hours per week spent on Reading , Sex & Age (%)
(January 2017 \)

Table No (23) (23) a2 Jgx>
Age )_a;dl
No. of Hours per el jall cilela
o¢ (S Qe
> ; il
Sex WeeF': S%‘?m on S 45+ 44-35 34-25 24-15 G suud il
eading Total % % % %
%
01-04 22.7 25.7 28.0 23.7 16.6 04 -01
05-09 29.4 33.3 33.5 32.0 22.2 09 - 05
10- 14 17.5 17.1 15.2 18.5 18.4 14 -10
Male N
15-19 8.4 6.4 7.9 6.8 11.5 19-15
20+ 22.0 17.5 15.4 19.0 31.3 +20
Total 100 100 100 100 100 & el
01-04 22.7 313 26.3 26.4 12.4 04 -01
05-09 25.4 32.0 29.3 26.1 18.3 09 - 05
10 - 14 19.2 16.5 19.3 18.6 21.1 14 -10
Female <
15-19 9.1 6.7 6.0 8.3 13.3 19-15
20+ 23.6 13.5 19.1 20.6 34.9 +20
Total 100 100 100 100 100 & el
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sleasYly (5 getall Jaihsexll § 0,
Minitry of Development Flamning amd Siaitics

Cont .. Table No (23)

(%) sl g uiall g be gaud 8ol cilobu 308 uua (s L 15) 3 39 a8
Distribution of Individuals (15 years and above)

by No. of Hours per week spent on Reading , Sex & Age (%)
(January 2017 \)

(23) pdy g .. 6

Age —aall
No. of Hours per el jall cilela
o¢ (S Qe .
Sex WeeF': Spent on gyl 45+ 44 - 35 34-25 24-15 e s S
eading Total % % % %
%
01-04 22.7 27.8 27.2 24.9 14.7 04 - 01
05 - 09 27.6 32.8 31.3 29.2 20.4 09 - 05
10 - 14 18.3 16.9 17.3 18.6 19.7 14 -10
Both Sexes Cpeial) SIS
15-19 8.7 6.5 6.9 7.5 12.3 19-15
20+ 22.7 16.0 17.3 19.8 32.9 +20
Total 100 100 100 100 100 & el
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(Yo) aiaill (s gimall 5 adad) g Lo gand 3o Al Clolu e aua (L3S Adu 15) 8 a5 g8
Distribution of Individuals (15 years and above)

by No. of Hours per week on spent Reading , Sex & Educational Status (%0o)
(January 2017 \)

Table No (24) (24) a2, Jox>
Educational Status (eeladl (5 sl
Sex No. of Hours per \_Neek & saxall Seld dads @5l 38 asha 4 gl bR\ NP Lo ol el il el e x|
spent on Reading Total University And Post. Secondary Below
% Above Secondary % Secondary
% % %

01-04 22.7 17.5 194 24.9 26.5 04 -01
05-09 29.4 31.4 29.1 29.5 26.6 09 - 05

10-14 17.5 18.2 21.4 16.4 18.1 14 - 10 .

Male BN
15-19 8.4 7.8 9.7 8.8 8.5 19-15

20+ 22.0 25.1 20.4 20.4 20.3 +20

Total 100 100 100 100 100 & el
01-04 22.7 21.4 211 23.4 24.0 04-01
05-09 25.4 26.4 19.7 25.2 24.6 09 - 05
10-14 19.2 19.3 19.7 17.9 21.0 14 - 10

Female it
15-19 9.1 8.5 12.7 9.1 9.9 19-15

20+ 23.6 24.4 26.8 24.4 20.5 +20

Total 100 100 100 100 100 & ganall
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(Yo) aiaill (s gimall 5 adad) g Lo gand 3o Al Clolu e aua (L3S Adu 15) 8 a5 g8
Distribution of Individuals (15 years and above)

by No. of Hours per week spent on Reading , Sex & Educational Status (%0o)
(January 2017 \)

Cont .. Table No (24) (24) A8, dox> .
Educational Status (eeladl (5 sl
S No. of Hours per week & sanall ‘._.,Jsié w‘a EE RS A0l SR Lo sausl 361 il el aae ial)
spent on Reading Total University And Post. Secondary Below
% Above Secondary % Secondary
% % %
01-04 22.7 19.5 20.1 24.2 255 04 -01
05-09 27.6 28.9 25.3 27.6 25.7 09 - 05
10-14 18.3 18.7 20.7 17.1 19.3 14 - 10
Both Sexes Cpaiall SIS

15-19 8.7 8.1 10.9 8.9 9.1 19-15

20+ 22.7 24.8 23.0 22.2 20.4 +20

Total 100 100 100 100 100 & saaall
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Distribution of Individuals (15 years and above)

(January 2017 \)

(Yo) B o) Gt (pasdail) (g sinall g (uiadl 5 Lo gund 351 BN Clobu 230 Guua (LSl L 15) 318 a6

by No. of Hours per week spent on Reading , Sex & Educational Status of Head of Household (%06)

Table No (25) (25) pd, Jgaa
Educational Status (eeladl (5 sl
Sex No. of Hours per \_Neek & saxall Seld dads @5l 38 asha 4 gl bR\ NP Lo ol el il el e x|
spent on Reading Total University And Post. Secondary Below
% Above Secondary % Secondary
% % %

01-04 22.7 17.2 23.7 24.5 26.9 04 -01
05-09 29.4 28.5 23.8 30.2 30.5 09 - 05

10-14 17.5 17.8 23.8 17.7 16.6 14 - 10 .

Male BN
15-19 8.4 9.5 7.9 7.1 8.3 19-15

20+ 22.0 27.0 20.8 20.5 17.7 +20

Total 100 100 100 100 100 & el
01-04 22.7 20.4 24.4 22.7 25.7 04-01
05-09 25.4 24.1 314 27.6 24.6 09 - 05
10-14 19.2 20.4 19.8 17.7 18.6 14 - 10

Female it
15-19 9.1 10.5 7.0 8.7 7.8 19-15

20+ 23.6 24.6 17.4 23.3 23.3 +20

Total 100 100 100 100 100 & ganall
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(Yo) B o) Gt (pasdail) (g sinall g (uiadl 5 Lo gund 351 BN Clobu 230 Guua (LSl L 15) 318 a6
Distribution of Individuals (15 years and above)

by No. of Hours per week spent on Reading , Sex & Educational Status of Head of Household (%06)
(January 2017 \)

Cont .. Table No (25) (25) A8 Joda ..
Educational Status (eeladl (5 sl
Sex No. of Hours per \_Neek & saxall ‘._,‘Jsié -u.AlA @5l 38 asha 4 gl A glll e Lo poud el jill el sae )
spent on Reading Total University And Post. Secondary Below
% Above Secondary % Secondary
% % %
01-04 22.7 18.8 24.0 23.7 26.3 04 -01
05-09 27.6 26.4 27.3 29.0 28.0 09 - 05
10-14 18.3 19.0 21.9 17.7 17.5 14 - 10
Both Sexes Cpaiall SIS

15-19 8.7 10.0 7.5 7.8 8.1 19-15

20+ 22.7 25.8 19.3 21.8 20.1 +20

Total 100 100 100 100 100 & saaall
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sleasYly (5 getall Jaihsexll § 0,
Minitry of Development Flamning amd Siaitics

(Yo) Jand) 5 g8y A8Dlal) g Ludadl 5 e gl 5o Al ol 230 Guua (LiSU Ai 15) 3130 a5 g
Distribution of Individuals (15 years and above)

by No. of Hours per week spent on Reading , Sex & Relation to workforce (%0)
(January 2017 \)

Table No (26) (26) a2 Jsaa
Relation to workforce Janll 3 g8y 28Dl
Sex Noé Oéﬂ%“,fspgﬁeek & sanal Lol ladi Lol ais L puusl 36 jill el 22 i
P g Total Not Economically Active Economically Active
% % %
01-04 22.7 16.0 25.7 04 - 01
05 - 09 294 23.9 32.0 09 - 05
10-14 17.5 17.7 17.5 14 - 10
Male SA
15-19 8.4 10.5 7.4 19-15
20+ 22.0 31.9 17.4 +20
Total 100 100 100 & sanall
01-04 22.7 22.7 22.8 04 - 01
05 - 09 254 24.2 26.8 09 - 05
10-14 19.2 18.7 19.6 14 - 10
Female il
15-19 9.1 8.9 9.3 19-15
20+ 23.6 255 215 +20
Total 100 100 100 & sanall
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(January 2017 i)

Cont .. Table No (26)

(Yo) Jand) 5 g8y A8Dlal) g Ludadl 5 e gl 5o Al ol 230 Guua (LiSU Ai 15) 3130 a5 g
Distribution of Individuals (15 years and above)
by No. of Hours per week spent on Reading , Sex & Relation to workforce (%0)

(26) a8 Joaa ..

Relation to workforce Jaall 3 58 483al)
Sex Nog Oér';%“;SR‘;Z:j‘i’ﬁeek & sanal Lol ladi Loloal Lo L puusl 36 jill el 22 il
. E Total Not Economically Active Economically Active
% % %
01-04 22.7 19.9 24.7 04 - 01
05-09 27.6 24.0 30.1 09 - 05
10- 14 18.3 18.3 18.3 14-10
Both Sexes Cpaiall S

15-19 8.7 9.6 8.1 19-15

20+ 22.7 28.2 18.8 +20

Total 100 100 100 & sanall
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(%) pdailly GaalY) 5 uiad) 9 Lo sanad 351 8N Clolu 33 Guua (LASE 4 15) 3189 a5
Distribution of Individuals (15 years and above)

by No. of Hours per week spent on Reading , Sex & School Enrollment (%)
(January 2017 \)

Table No (27) (27) a2 Jox>
School Enrollment palailly (B3l
Sex b2, @ 2 @S [pr2 BHEEI & sandll e, iy x5 e, oty L sandd 5 il el axe Lo
spent on Reading - g . ’
Total Not Enrolled Enrolled
% % %
01-04 22.7 26.4 9.7 04 -01
05-09 294 325 19.1 09 - 05
10-14 17.5 17.3 18.4 14-10
Male SA
15-19 8.4 7.1 12.8 19-15
20+ 22.0 16.7 40.0 +20
Total 100 100 100 & sanall
01-04 22.7 28.1 8.5 04 -01
05-09 254 28.4 17.3 09 - 05
10-14 19.2 18.7 20.3 14 - 10
Female il
15-19 9.1 7.5 13.5 19-15
20+ 23.6 17.3 40.4 +20
Total 100 100 100 & sanall
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sleasYly (5 getall Jaihsexll § 0,
Minitry of Development Flamning amd Siaitics

Cont .. Table No (27)

(%) pdailly GaalY) 5 uiad) 9 Lo sanad 351 8N Clolu 33 Guua (LASE 4 15) 3189 a5

Distribution of Individuals (15 years and above)

by No. of Hours per week spent on Reading , Sex & School Enrollment (%)

(January 2017 \)

(27) pdy Jgaa .. a6

School Enrollment palailly (B3l
Sex b2, @ 2 @S [pr2 BHEEI & sandl Wl gaile e s Gaile L s 3ol el 2e il
spent on Reading - .
Total Not Enrolled Enrolled
% % %
01-04 22.7 27.2 9.1 04 - 01
05-09 27.6 30.7 18.2 09 - 05
10-14 18.3 17.9 19.3 14-10
Both Sexes Cpaiall S
15-19 8.7 7.3 13.1 19-15
20+ 22.7 16.9 40.3 +20
Total 100 100 100 & sanall
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(%) daall) 5 udad) 9 da gal) Ciauall dalldan Guun (LSH A 15) 31390 a8
Distribution of Individuals (15 years and above)

by Reading Newspapers , Sex & Municipality (%0)
(January 2017 i)

Table No (28) (28) ad Jgx>
Municipality Al
Sex Reading & sanall Al Jladll4gladall sl Jha ol 5 Sl oo ia sl il i) il N
Newspaper Total Al Al Dayyan+ Al Khor Umm Slal AlWakra Al Rayyan Doha
% Sheehaniya Al Shamal % % % % %
% %
Reads 64.7 64.0 71.4 56.1 62.4 64.8 65.5 64.2 Jae gl Canall s
Canall | i Y :
Male Does Not Read 35.3 36.0 28.6 43.9 37.6 35.2 34.5 35.8 e ol B
Total 100 100 100 100 100 100 100 100 & sl
Reads 52.2 71.4 41.5 30.8 55.1 56.0 50.4 58.2 e ) ol
Canall | @ Y
Female Does Not Read 47.8 28.6 58.5 69.2 44.9 44.0 49.6 41.8 e sl ]
Total 100 100 100 100 100 100 100 100 & el
Reads 59.1 67.1 58.0 45.5 59.1 61.2 58.4 61.5 e sl Canall 3
Coaaall |5 Y s
Both Sexes  Does Not Read 40.9 329 42.0 54.5 40.9 38.8 41.6 38.5 e o STNSEN IS
Total 100 100 100 100 100 100 100 100 & sl
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(%) »aad) g aiadl 5 e gal) Ciaual) dallas cuua (S Lo 15) 31 33 a5 g8
Distribution of Individuals (15 years and above)
by Reading Newspapers , Sex & Age (%)

(January 2017 \)

Table No (29) (29) a2, Jg2>
Age ]l
Sex Reading Newspaper & ganall 45+ 44 - 35 34 - 25 24 - 15 A sl Canall Axlllas oaiall
Total % % % %
%
Reads 64.7 80.6 78.8 74.2 37.4 da sl Canall 15
Male Does Not Read 35.3 19.4 21.2 25.8 62.6 dgasall Canall |55 Y S
Total 100 100 100 100 100 g sanall
Reads 52.2 63.8 62.7 62.5 30.5 Ge gl Canall 55
Female Does Not Read 47.8 36.2 37.3 37.5 69.5 Toa sl Canall) 585 Y il
Total 100 100 100 100 100 & sanall
Reads 59.1 74.3 70.4 68.7 34.2 A sl Canall
Both Sexes Does Not Read 40.9 25.7 29.6 31.3 65.8 dgasall Canall 158 Y Cpuiall S
Total 100 100 100 100 100 & saadll
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(%) el (5 giall g (uind) g 4agill Ciauall dallas o (LiSU 4o 15) 381 & g8
Distribution of Individuals (15 years and above)

by Reading Newspapers , Sex & Educational Status (%)
(January 2017 \)

Table No (30) (30) a2 Jgx>
Educational Status alaill (g ginsall
Sex Reading Newspaper &'I?;Zf ‘ Un‘;‘gi;l:n ’ ¢ ullod;: P Ser:‘(‘),; is‘zalry aﬂéﬁ;\iﬁ L sl Canall Aalllas ol
% Above Secondary % Secondary
% % %
Reads 64.7 77.0 68.9 62.3 51.0 Jaa gl Canall 44
Male Does Not Read 35.3 23.0 31.1 37.7 49.0 Toagll Ganall § a0 Y B
Total 100 100 100 100 100 g sanall
Reads 52.2 61.9 66.2 49.4 37.1 L) Canall T
Female Does Not Read 47.8 38.1 33.8 50.6 62.9 Laasall Camaaall 5 Y Pt
Total 100 100 100 100 100 & sanall
Reads 59.1 69.6 67.8 56.6 45.1 Toa sl Canall 44
Both Sexes Does Not Read 40.9 30.4 32.2 43.4 54.9 Lasll Canall 0 Y Opeinll 8
Total 100 100 100 100 100 g sanal)
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(%) ) Gt (padail) (5 glaall g (uindl g 4sagll Ciauall dalla o (LiSU 4o 15) 81 a8
Distribution of Individuals (15 years and above)

by Reading Newspapers , Sex & Educational Status of Head of Household (%0)
(January 2017 \)

Table No (31) (31) a2 Jyx>
Educational Status alaill (g ginsall
Sex Reading Newspaper &'I?;Zf ‘ Un‘;‘gi;l:n ’ ¢ ullod;: P Ser:‘(‘),; is‘zalry aﬂéﬁ;\iﬁ L sl Canall Aalllas ol
% Above Secondary % Secondary
% % %
Reads 64.7 65.1 66.3 63.5 65.2 e ) Cannall
Male Does Not Read 35.3 34.9 33.7 36.5 34.8 Lpa gll Canaall 155 Y S
Total 100 100 100 100 100 g saxall
Reads 52.2 50.2 57.0 55.1 51.8 L sl Caniall 5
Female Does Not Read 47.8 49.8 43.0 44.9 48.2 Lagall Canall 58 Y ]
Total 100 100 100 100 100 & sanall
Reads 59.1 58.0 62.0 59.6 59.6 L) Canall 158
Both Sexes Does Not Read 40.9 42.0 38.0 40.4 40.4 Laagll Canaall 155 Y Ol 28
Total 100 100 100 100 100 g saxall

- 60 -



(January 2017 i)

(%) Jand) 3 58y ABDal) 5 (uiad) g Asa gall Ciaal) Aallas cuua (S 4 15) 31 84 & 58
Distribution of Individuals (15 years and above)
by Reading Newspapers , Sex & Relation to workforce (%0)

Table No (32) (32) pd, dgaa
Relation to workforce Jandl 3 58 483Ul
Sex Reading Newspaper & ganall Lobiai) ladi e Lalat) Lt Aa gl Canall Aalllase ol
Total Not Economically Active Economically Active
% % %
Reads 64.7 40.6 76.0 Toa gl ol s
Male Does Not Read 35.3 59.4 24.0 Lasall Canall 18, Y S
Total 100 100 100 g saaall
Reads 52.2 423 63.4 Te gl Canall 5
Female Does Not Read 47.8 57.7 36.6 Toasdll Canall § 555 Y P
Total 100 100 100 g saxall
Reads 59.1 41.6 715 e ) Caanall 1 i
Both Sexes Does Not Read 40.9 58.4 28.5 Lol el 8 Y Ol S
Total 100 100 100 & sanal)
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(Yo) atailly Bai) g uiadl 5 4t gl Ciaual) Aallas cona (ASE i 15) 31 8Y) o) g8
Distribution of Individuals (15 years and above)

by Reading Newspapers , Sex & School Enrollment (%)
(January 2017 \)

Table No (33) (33) pk, dsaa
School Enrollment palailly (B3l
Sex Reading Newspaper & sanall Wl Gaile ye Llls (3aile G sl Canall dallbae Cuiall
Total Not Enrolled Enrolled
% % %
Reads 64.7 76.3 25.2 Sga gall ianall iy
Male Does Not Read 35.3 23.7 74.8 Lol Ganall 18 Y B
Total 100 100 100 g sanall
Reads 52.2 62.2 25.7 Lae sl Cannall 15
Female Does Not Read 47.8 37.8 74.3 Toasdll Canall § 555 Y il
Total 100 100 100 g saxall
Reads 59.1 70.2 25.5 Spa gall iaall iy
Both Sexes Does Not Read 40.9 29.8 74.5 Laslll Caniall 18 Y Ciall 38
Total 100 100 100 & sanal)
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(Yo) dald) 5 uial) 5 Blaall 351 B uuan (LS dius 15) 1 _8Y) g3 58
Distribution of Individuals (15 years and above)

by Reading Magazines , Sex & Municipality (%)
(January 2017 \)

Table No (34) (34) ad Jgx>
Municipality 4al)
% Sheehaniya Al Shamal % % % % %
% %
Reads 20.9 19.0 184 10.8 18.2 18.1 20.5 26.1 < laall 13y
Male Does Not Read 79.1 81.0 81.6 89.2 81.8 81.9 79.5 73.9 el 18 Y B
Total 100 100 100 100 100 100 100 100 & el
Reads 34.5 14.3 46.6 19.6 27.2 35.1 32.8 42.6 Ol s
Female Does Not Read 65.5 85.7 53.4 80.4 72.8 64.9 67.2 57.4 el 88 Y it
Total 100 100 100 100 100 100 100 100 & el
Reads 27.0 17.1 31.0 145 22.3 251 26.3 334 ) POA R+
Both Sexes  Does Not Read 73.0 82.9 69.0 85.5 77.7 74.9 73.7 66.6 el 13 Y Omeiall MUS
Total 100 100 100 100 100 100 100 100 & el
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(Yo) sl 5 guial) g cidlanall Bp) B s (LASU A 15) 31_8Y) g 45

Distribution of Individuals (15 years and above)
by Reading Magazines , Sex & Age (%)

(January 2017 i)

Table No (35) (35) a2 Jgx>
Age el
Sex Reading Magazine g_:a.u;l\ 45+ 44 - 35 34 .25 24 - 15 S laal) 36) 3 ol
S/Ea % % % %
Reads 20.9 25.1 24.6 21.3 15.1 Ol 1y
Male Does Not Read 79.1 74.9 75.4 78.7 84.9 Ol i Y P
Total 100 100 100 100 100 g saaall
Reads 34.5 34.9 40.1 38.4 27.8 el T
Female Does Not Read 65.5 65.1 59.9 61.6 72.2 ) Y ]
Total 100 100 100 100 100 g saxall
Reads 27.0 28.7 32.7 29.4 20.9 el s
Both Sexes Does Not Read 73.0 71.3 67.3 70.6 79.1 Bl 5 Y RINEENID N
Total 100 100 100 100 100 & sanal)
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(Yo) alail) s gisall g uinl) g Blanall 3o B o (LASU A 15) 318V g g8
Distribution of Individuals (15 years and above)

by Reading Magazines , Sex & Educational Status (%0)
(January 2017 i)

Table No (36) (36) a2 Jgx>
Educational Status alaill (g ginsall
% Above Secondary % Secondary
% % %
Reads 20.9 24.8 18.4 19.4 18.0 Bl 53
Male Does Not Read 79.1 75.2 81.6 80.6 82.0 ) 58 Y S
Total 100 100 100 100 100 g sanal)
Reads 34,5 40.6 43.7 32.1 26.5 Ol
Female Does Not Read 65.5 59.4 56.3 67.9 73.5 el 13 Y ]
Total 100 100 100 100 100 & sanal)
Reads 27.0 325 28.7 25.0 21.6 Bl 53
Both Sexes Does Not Read 73.0 67.5 71.3 75.0 78.4 Ol 13 Y Cmiall SIS
Total 100 100 100 100 100 g sanal)
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(Yo) 8mY) Gl pardatl) (g ghsall g uinl) g cBlanall Be) B s (LASE L 15) 31 8 45
Distribution of Individuals (15 years and above)

by Reading Magazines , Sex & Educational Status of Head of Household (%0)
(January 2017 \)

Table No (37) (37) a2 Jox>
Educational Status alaill (g ginsall
% Above Secondary % Secondary
% % %
Reads 20.9 19.6 19.8 20.4 22.7 Bl 53
Male Does Not Read 79.1 80.4 80.2 79.6 77.3 ) 58 Y S
Total 100 100 100 100 100 g sanal)
Reads 34,5 36.6 43.0 33.4 31.8 Ol
Female Does Not Read 65.5 63.4 57.0 66.6 68.2 S laall 18 Y Pt
Total 100 100 100 100 100 & sanall
Reads 27.0 27.7 30.5 26.3 26.6 Bl 53
Both Sexes Does Not Read 73.0 72.3 69.5 73.7 73.4 Ol 18 Y Cmiall SIS
Total 100 100 100 100 100 g sanal)
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(%) Jaad) 3 58y ABDlal) 5 (uiad) g cDlaal) 5o 8 comia (LiSE Adus 15) 81 a3 68
Distribution of Individuals (15 years and above)

by Reading Magazines , Sex & Relation to workforce (%)
(January 2017 \)

Table No (38) (38) pl, Jsaa
Relation to work force Jeall 3 58 A83a1)
Sex Reading Magazine & sanall Lalaitl s e Loliat) L CMaall 36l 58 Cuiall
Total Not Economically Active Economically Active
% % %
Reads 20.9 14.0 24.1 Blaall s
Male Does Not Read 79.1 86.0 75.9 Ol i Y S
Total 100 100 100 g sanall
Reads 34.5 28.3 41.6 I PO
Female Does Not Read 65.5 71.7 58.4 ) Y &)
Total 100 100 100 g saxall
Reads 27.0 22.2 30.5 el s
Both Sexes Does Not Read 73.0 77.8 69.5 Ol i Y Crmiall 38
Total 100 100 100 & sanal)
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(%) astailly GailY) g Gudad) g CBlaall 350 B caa (LS 4 15) 313Y) &y s
Distribution of Individuals (15 years and above)

by Reading Magazines , Sex & School Enrollment (%)
(January 2017 \)

Table No (39) (39) pd, Jsaa
School Enrollment palailly (B3l
Sex Reading Magazine & ganall Wl Gaile ye Llls (3aile S aall 361 8 oial)
Total Not Enrolled Enrolled
% % %
Reads 20.9 23.8 10.8 Blaall s
Male Does Not Read 79.1 76.2 89.2 Ol i Y S
Total 100 100 100 g sanall
Reads 34.5 37.8 26.0 I PO
Female Does Not Read 65.5 62.2 74.0 ) Y &)
Total 100 100 100 g saxall
Reads 27.0 29.9 18.4 el s
Both Sexes Does Not Read 73.0 70.1 81.6 Ol i Y Crmiall 38
Total 100 100 100 & sanall
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(Yo) dualill g quiall 5 & gp ALY Baaliia qus (LS diu 15) 318 355
Distribution of Individuals (15 years and above)

by Watching Television , Sex & Municipality (%)
(January 2017 i)

Table No (40) (40) a8, J 92>
Municipality Al
Sex Watching & sandl) Lilaadll  Jladlgplalal 5al) I o 5 S0 S s 5l ale Ll
Television Total Al Al Dayyan+ Al Khor Umm Slal AlWakra Al Rayyan Doha
% Sheehaniya Al Shamal % % % % %
% %
Watch T.V 96.3 95.4 99.6 89.0 97.3 100.0 96.1 96.0 O Ak 2Ly
Male -I?,?/es NotWatch 7 46 0.4 11.0 2.7 0.0 3.9 4.0 O sk 2Ly Y P
Total 100 100 100 100 100 100 100 100 g saxall
Watch T.V 97.8 96.3 98.6 98.6 98.8 100.0 97.6 97.1 55k 2l
Female ?c\’/es N 2.2 3.7 1.4 1.4 1.2 0.0 2.4 2.9 Ol aalis Y ]
Total 100 100 100 100 100 100 100 100 & saaall
Watch T.V 97.0 95.9 99.1 93.5 98.0 100.0 96.8 96.5 O Ak Ly
Both Sexes _'?_‘3/9'3 Notwatch 41 0.9 6.5 2.0 0.0 3.2 3.5 Os A WLL Y aial) 3
Total 100 100 100 100 100 100 100 100 g saxall
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(Yo) s 5 uial) 9 (9 AL B o (LESE A 15) 1AV a3 g8
Distribution of Individuals (15 years and above)

by Watching Television , Sex & Age (%)
(January 2017 \)

Table No (41) (41) pd, dsaa
Age el
Sex Watching Television g_:-«.u;l\ 45+ 44 -35 34 -95 24 - 15 O dlill 3aaliie oaall
S/Ea % % % %
Watch T.V 96.3 96.9 96.3 96.7 95.4 O 8kl aaldy
Male Does Not Watch T.V 3.7 3.1 3.7 33 4.6 O 80 2l Y S
Total 100 100 100 100 100 g saaall
Watch T.V 97.8 98.0 97.3 97.8 97.9 O 8k aalis
Female Does Not Watch T.V 2.2 2.0 2.7 2.2 2.1 O Al aalis Y <
Total 100 100 100 100 100 g saxall
Watch T.V 97.0 97.4 96.8 97.3 96.5 G2 A aaldy
Both Sexes Does Not Watch T.V 3.0 2.6 3.2 2.7 3.5 O 80 2l Y Cpaind) 38
Total 100 100 100 100 100 & sanall
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(%) radail) (5 giall g (uind) g ¢y g0 JAL BIALEL o (LASE A 15) 318Y) a3 g

Distribution of Individuals (15 years and above)

by Watching Television , Sex & Educational Status (%0)
(January 2017 \)

Table No (42) (42) pd, dsaa
Educational Status alaill (g ginsall
Sex Watching Television &'I?;:Ij ‘ Uniii?fn q Lo ullodsf P Se::;‘),; u(j‘ary a”;ﬁ;\,ﬁj " O 80 3aalie ol
% Above Secondary % Secondary
% % %
Watch T.V 96.3 95.9 98.1 95.9 97.1 Oz 80 Ly
Male Does Not Watch T.V 3.7 4.1 1.9 4.1 2.9 O 80 2l Y S
Total 100 100 100 100 100 g saaall
Watch T.V 97.8 96.7 96.1 98.2 98.6 Osp dhl) aalis
Female Does Not Watch T.V 2.2 3.3 3.9 1.8 1.4 Oz Al aalis Y 5
Total 100 100 100 100 100 & sanall
Watch T.V 97.0 96.3 97.2 96.9 97.9 Oz 80 Ly
Both Sexes Does Not Watch T.V 3.0 3.7 2.8 3.1 2.1 O 8k aaliy Y Ol 28
Total 100 100 100 100 100 g saaall
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(%) 3 QA aslall) (5 glasal) g (uiall g (5 gn AL BaALde Guua (sl 4w 15) 3389 a8
Distribution of Individuals (15 years and above)

by Watching Television , Sex & Educational Status of Head of Household (%0)
(January 2017 \)

Table No (43) (43) a2, Jg2>
Educational Status alaill (g ginsall
Sex Watching Television &'I?;:Ij ‘ Uniii?fn q ¢ ullodsf ek Se::;‘),; u(j‘ary a”;ﬁ;\,ﬁj " O s Al Baalie o)
% Above Secondary % Secondary
% % %
Watch T.V 96.3 96.7 95.0 96.3 96.1 Oz 80 Ly
Male Does Not Watch T.V 3.7 3.3 5.0 3.7 3.9 O 8kl iy Y S
Total 100 100 100 100 100 g saaall
Watch T.V 97.8 97.3 94.6 97.9 98.4 O Al LG
Female Does Not Watch T.V 2.2 2.7 5.4 2.1 1.6 Oz Al aalis Y 5
Total 100 100 100 100 100 & sanall
Watch T.V 97.0 97.0 94.8 97.1 97.2 Oz 80 Ly
Both Sexes Does Not Watch T.V 3.0 3.0 5.2 2.9 2.8 O 8k aaliy Y Ol 28
Total 100 100 100 100 100 g saaall
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(Yo) Jand) 3 58y ABDlal) 5 (uiad) g (99 38080 BaALE Caun (LASE A 15) 31 &Y ao ) g8
Distribution of Individuals (15 years and above)

by Watching Television , Sex & Relation to workforce (%)
(January 2017 \)

Table No (44) (44) a2, Jo2>
Relation to workforce Jeall 3 583 483l
Sex Watching Television & sanall Lola) Lo ye Lalas) L 058k 3aLie Cuiall
Total Not Economically Active Economically Active
% % %
Watch T.V 96.3 96.2 96.4 O 8k 2aldy
Male Does Not Watch T.V 3.7 3.8 3.6 Osadal aaliy Y 8
Total 100 100 100 g sanall
Watch T.V 97.8 98.1 97.3 s odlal) aalis
Female Does Not Watch T.V 2.2 1.9 2.7 Okl aalas Y sl
Total 100 100 100 g saxall
Watch T.V 97.0 97.4 96.7 O 8k 2aldy
Both Sexes Does Not Watch T.V 3.0 2.6 3.3 O s 8kl by Y Criall 38
Total 100 100 100 g saxall
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(Yo) atailly BaiN) g (uiadl 5 09 3808 Baalia Guea (LiSU Ao 15) 31 3Y) a6
Distribution of Individuals (15 years and above)

by Watching Television , Sex & School Enroliment (%)
(January 2017 \)

Table No (45) (45) pd, Jsaa
School Enrollment palailly (B3l
Sex Watching Television & sanall Wl Gaile ye Llls (3aile Osa kil Baalie Cuiall
Total Not Enrolled Enrolled
% % %
Watch T.V 96.3 96.5 95.5 O 8k 2aldy
Male Does Not Watch T.V 3.7 35 45 O Akl el Y 8
Total 100 100 100 g sanall
Watch T.V 97.8 97.8 97.8 s odlal) aalis
Female Does Not Watch T.V 2.2 2.2 2.2 Crsaodlal) aalis Y )
Total 100 100 100 g saxall
Watch T.V 97.0 97.1 96.7 O 8k 2aldy
Both Sexes Does Not Watch T.V 3.0 2.9 3.3 O A aaliy Y Ol S
Total 100 100 100 & saxall
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(%) Akl 5 (uiad) 9 La gy ¢ g AL BaALE Cilobu 320 quuan (LASE A 15) a13Y) a5 g8
Distribution of Individuals (15 years and above)
by No. of Hours Spent daily on Watching Television , Sex & Municipality (%0)

(January 2017 i)

Table No (46) (46) a2, Js
Municipality 4al)
No. of Hours
Sex Spent daily & saxall glaadll Jladlleopladal) sl Jha ol 355l g dasdll swlieclelaoe o
on Watching Total Al Al Dayyan+ AlKhor  UmmSlal AlWakra Al Rayyan Doha L 52 (52 5400 ’
Television % Sheehaniya Al Shamal % % % % %
% %
1 20.7 6.8 194 27.9 20.9 6.7 23.8 194 1
2 35.6 65.0 41.4 34.6 38.4 22.5 36.1 31.6 2
3 17.7 14.6 21.1 12.5 15.9 19.6 17.8 18.0 3 .
Male BN
4 9.3 1.9 7.9 8.8 9.5 22.5 8.2 9.3 4
5+ 16.7 11.7 10.2 16.2 15.3 28.7 141 21.7 +5
Total 100 100 100 100 100 100 100 100 & sanall
1 16.5 14.3 14.0 21.3 17.3 7.6 19.8 11.6 1
2 28.7 39.0 26.6 33.8 32.9 18.7 29.9 25.0 2
3 18.5 27.6 22.7 22.1 16.5 14.6 18.0 184 3
Female it
4 14.2 5.7 15.9 10.3 141 24.6 13.6 14.4 4
5+ 22.1 134 20.8 12.5 19.2 34.5 18.7 30.6 +5
Total 100 100 100 100 100 100 100 100 & sanall
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sleasYly (5 getall Jaihsexll § 0,
Minitry of Development Flamning amd Siaitics

Cont .. Table No (46)

(%) Akl 5 (uiad) 9 La gy ¢ g AL BaALE Cilobu 320 quuan (LASE A 15) a13Y) a5 g8
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Watching Television , Sex & Municipality (%0)
(January 2017 \)

(46) a2, Jgo> .. 6

Municipality Aaldl
No. of Hours
Sex Spent daily & sanall Al Jladll4gladall sl Jha ol 5 Sl oo da gl slie clelu 2 o
on Watching Total Al Al Dayyan+  AlKhor ~ UmmSlal AlWakra Al Rayyan Doha be s (0 52 5808 =
Television % Sheehaniya Al Shamal % % % % %
% %
1 18.6 10.6 16.8 24.6 19.1 7.1 21.9 15.6 1
2 32.2 51.9 34.3 34.2 35.8 20.8 32.9 28.4 2
3 18.1 21.2 21.9 17.3 16.2 17.4 17.9 18.2 3
Both Sexes Cpaiall SIS
4 11.7 3.8 11.8 9.6 11.7 23.4 10.9 11.8 4
5+ 19.4 12.5 15.2 14.3 17.2 31.3 16.4 26.0 +5
Total 100 100 100 100 100 100 100 100 & gl
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(%) sl 5 cuind) 9 La gy ¢ g AL BaaLiia cilobu 338 quuan (LASE A 15) a1 3Y) a5 g
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Watching Television , Sex & Age (%)
(January 2017 i)

Table No (47) (47) a2, Jo2>
—aall
No. of Hours Spent Age
daily 3aalie Cile Ly dae .
gandl) ) pial)
Sex on Watching g 45+ 44 - 35 34-25 24-15 Loa g2 .50 340 ;
Television Ve % % % %
%
1 20.7 16.4 25.9 18.7 23.8 1
2 35.6 33.5 37.1 39.8 33.9 2
3 17.7 19.2 16.4 18.9 15.8 3
Male N
4 9.3 9.2 10.4 9.0 9.2 4
5+ 16.7 21.7 10.2 13.6 17.3 +5
Total 100 100 100 100 100 & el
1 16.5 11.6 16.3 18.0 20.6 1
2 28.7 23.0 29.0 29.2 34.3 2
3 18.5 20.1 16.2 19.6 17.6 3
Female <
4 14.2 15.1 16.0 12.1 13.7 4
5+ 221 30.2 22.5 21.1 13.8 +5
Total 100 100 100 100 100 & el
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sleasYly (5 getall Jaihsexll § 0,
Minitry of Development Flamning amd Siaitics

Cont .. Table No (47)

(%) sl 5 cuind) 9 La gy ¢ g AL BaaLiia cilobu 338 quuan (LASE A 15) a1 3Y) a5 g
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Watching Television , Sex & Age (%)
(January 2017 i)

(47) p8s doxa .. 6

—aall
No. of Hours Spent Age
daily 3aalie Cile Ly dae .
ganall ) paiall
Sex on Watching g 45+ 44 - 35 34-25 24-15 Loa g2 .50 340 ;
Television Ve % % % %
%
1 18.6 14.1 20.6 18.4 22.2 1
2 32.2 28.4 32.7 34.6 34.1 2
3 18.1 19.7 16.3 19.2 16.7 3
Both Sexes Cpeial) SIS
4 11.7 12.0 13.5 10.5 11.3 4
5+ 19.4 25.8 16.9 17.3 15.7 +5
Total 100 100 100 100 100 & el
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(%) (saslaill siall g Guind) g Liags ¢ 9o 3810 BaaLia Cile b 238 Caa (J".\Sléa.'wu 15) 3_8Y) s

Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Watching Television , Sex & Educational Status (%o)

(January 2017 \)

Table No (48) (48) pd, Jsaa>
Educational Status (eeladl (5 sl
No. of Hours Spent daily & saxdl Sleliiads ol 54l 4 gl Al o g saalie cilels e .
SeX 5 a_n . ) - z N o L)""‘;'“
on Watching Television Total University And Post. Secondary Below L sy (52 8l
% Above Secondary % Secondary
% % %
1 20.7 21.0 21.7 20.5 20.4 1
2 35.6 36.4 34.7 36.8 33.0 2
3 17.7 16.6 19.8 18.5 17.6 3 .
Male BN
4 9.3 8.7 8.9 9.5 9.9 4
5+ 16.7 17.3 14.9 14.7 19.1 +5
Total 100 100 100 100 100 & el
1 16.5 17.4 10.8 20.1 12.3 1
2 28.7 32.0 31.1 29.0 24.9 2
3 18.5 17.3 18.9 19.5 18.8 3 )
Female it
4 14.2 13.0 135 13.2 16.5 4
5+ 22.1 20.3 25.7 18.2 27.5 +5
Total 100 100 100 100 100 & ganall
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Cont .. Table No (48)

Distribution of Individuals (15 years and above)

(January 2017 \)

(%) (saslaill siall g Guind) g Liags ¢ 9o 3810 BaaLia Cile b 238 Caa (J".\Sléa.'wu 15) 3_8Y) s

by No. of Hours Spent daily on Watching Television , Sex & Educational Status (%o)

(48) ad, Joaa ..

Educational Status (eeladl (5 sl
No. of Hours Spent daily & saxall Selidads Gl 55 a4l i sl Ayl s saalia Cilels e _
Sex . . == # p s oaall
on Watching Television Total University And Post. Secondary Below Lo 3 O s 53
% Above Secondary % Secondary
% % %

1 18.6 19.2 171 20.2 16.1 1

2 32.2 34.2 331 33.3 28.7 2

3 18.1 16.9 19.4 19.0 18.2 3

Both Sexes Cpaiall SIS
4 11.7 10.8 10.9 11.2 13.4 4
5+ 194 18.9 19.5 16.3 23.6 +5
Total 100 100 100 100 100 & el
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(%) 8 ) A (aslaill Gsiall g Guind) g Liage ¢ 9o 3800 BaaLdia cilelu 338 Guwa (JSS@R.'M 15) 8% s
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Watching Television , Sex & Educational Status of Head of Household (%0)
(January 2017 \)

Table No (49) (49) pd, dsaa>
Educational Status (eeladl (5 sl
No. of Hours Spent daily & saxdl Sleliiads ol 54l 4 gl Al o g saalie cilels e .
Sex . . = # p . BEN
on Watching Television Total University And Post. Secondary Below Laa sz (g 5 53080
% Above Secondary % Secondary
% % %
1 20.7 20.6 15.6 20.3 21.4 1
2 35.6 35.5 385 374 34.1 2
3 17.7 16.5 24.0 18.7 17.6 3
Male BN
4 9.3 9.2 10.4 9.2 9.5 4
5+ 16.7 18.2 115 14.4 17.4 +5
Total 100 100 100 100 100 & el
1 16.5 17.0 15.8 14.8 17.2 1
2 28.7 30.6 341 26.1 28.2 2
3 18.5 18.7 18.2 18.1 18.7 3
Female it
4 14.2 12.6 8.0 17.4 141 4
5+ 22.1 21.1 23.9 23.6 21.8 +5
Total 100 100 100 100 100 & ganall

-90 -



(%) 8 ) A (aslaill Gsiall g Guind) g Liage ¢ 9o 3800 BaaLdia cilelu 338 Guwa (JSSGR.'M 15) 8% s
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Watching Television , Sex & Educational Status of Head of Household (%0)
(January 2017 i)

Cont .. Table No (49) (49) a8, doaa . 6
Educational Status (eeladl (5 sl
No. of Hours Spent daily & saxall Sleliiads ol 54l 3 Ayl s saalia Cilels e _
Sex . . == # p s oaall
on Watching Television Total University And Post. Secondary Below Lo 3 O s 53
% Above Secondary % Secondary
% % %
1 18.6 18.7 15.8 17.6 194 1
2 32.2 33.1 36.4 31.9 31.2 2
3 18.1 17.6 21.2 184 18.1 3
Both Sexes Cpaiall SIS
4 11.7 10.9 9.2 13.2 11.7 4
5+ 194 19.7 174 18.9 19.6 +5
Total 100 100 100 100 100 & el
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(Yo) Jand) 5 g ABDal) 5 (uindl g Lea gy () g AL BaALE Clo b 230 Cua (LiSL 4d 15) 318 an 3 g8
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Watching Television , Sex & Relation to workforce (%0)
(January 2017 \)

Table No (50) (50) aby Js2a
Relation to workforce Sanll 3 583 483l
No. of Hours Spent daily : et e , I 3aalie Cilelu ae i
. .. sanal) Lol s Lol Jads 5 )
Sex on Watching Television g > s A _ Loa 3 (30 540 ol
Total Not Economically Active Economically Active
% % %
1 20.7 18.8 21.6 1
2 35.6 33.2 36.8 2
3 17.7 17.9 17.6 3
Male SA

4 9.3 10.5 8.7 4
5+ 16.7 19.6 15.3 +5

Total 100 100 100 g saxall
1 16.5 15.5 17.9 1
2 28.7 26.5 321 2
3 18.5 19.4 17.2 3

Female il

4 14.2 14.5 13.8 4
5+ 221 24.1 19.0 +5

Total 100 100 100 g saadl
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(Yo) Jand) 5 g ABDal) 5 (uindl g Lea gy () g AL BaALE Clo b 230 Cua (LiSL 4d 15) 318 an 3 g8
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Watching Television , Sex & Relation to workforce (%0)
(January 2017 \)

Cont .. Table No (50) (50) A8 Joa ..
Relation to workforce Sanll 3 583 483l
No. of Hours Spent daily : et e L : I saalia Cilelu dae i
ganal) Lol s Lala) ady 2 )
Sex on Watching Television < s - , b s O 5 L) S
Total Not Economically Active Economically Active
% % %
1 18.6 16.8 20.3 1
2 32.2 29.0 35.1 2
3 18.1 18.8 17.4 3
Both Sexes Sraial) SIS
4 11.7 13.0 10.5 4
5+ 19.4 22.4 16.7 +5
Total 100 100 100 g saxdll
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(%) asdailly (GLaiN) g Gudad) g Lea gy ¢ s ALY Baaldn cilobu dde uua (LSl 4du 15) 3139 a6
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Watching Television , Sex & School Enrollment (%)
(January 2017 \)

Table No (51) (51) Ak, Jsaa>
School Enrollment palailly (3LailY)
No. of Hours Spent daily . o - L saalia cilelu dae i
Sex . .. &)AMM Ul Baile e Ul 3aile - i sl
on Watching Television Lia g (g0 3aldl)
- VISt Total Not Enrolled Enrolled o5 032 A
% % %
1 20.7 20.3 22.2 1
2 35.6 35.6 35.6 2
3 17.7 17.8 17.1 3
Male SA

4 9.3 9.1 10.0 4
5+ 16.7 17.2 15.1 +5

Total 100 100 100 g saxall
1 16.5 14.4 23.6 1
2 28.7 27.3 33.3 2
3 18.5 19.2 16.3 3

Female il

4 14.2 14.4 13.4 4
5+ 22.1 24.7 13.4 +5

Total 100 100 100 g saxall
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Cont .. Table No (51)

(January 2017 i)

(%) atailly ailY) 9 cuiadl 5 Laa gy ¢y g ALY BaaLda Cilobu 238 aua (LiSU Lo 15) 3134 &y 68
Distribution of Individuals (15 years and above)
by No. of Hours Spent daily on Watching Television , Sex & School Enrollment (%)

(51) pdy Jyaa .. a6

School Enrollment palailly (3LailY)
No. of Hours Spent daily : .. . , . 3aalie Cilelu ae i
Sex . .. &}AMJ‘ Ul Baile e Ul 3aile - i paiad)
on Watching Television N § i Lia g3 () 9o palill
g Total Not Enrolled Enrolled #3058
% % %
1 18.6 17.4 22.9 1
2 32.2 31.6 34.4 2
3 18.1 18.5 16.7 3
Both Sexes Sraial) SIS
4 11.7 11.7 11.7 4
5+ 19.4 20.8 14.3 +5
Total 100 100 100 g saxdll
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(%) daald) 5 Abaiall ¢y g SAL gal o quun (LS A 15) 133 a5 6
Distribution of Individuals (15 years and above)

by preferred Television programs & Municipality (%0)
(January 2017 i)

Table No (52) (52) pd, Jsaa
Municipality Al
% Sheehaniya Al Shamal % % % % %
% %
Religious 52.0 66.0 35.9 50.5 30.9 87.6 52.6 54.5 L
Cultural & Educational 32.4 22.0 12.8 22.7 29.6 50.8 37.3 28.3 Loales / 488
Scientific 16.9 8.6 8.0 5.5 10.5 19.5 19.8 19.3 e
Political & Economical 13.3 6.2 5.0 9.2 10.2 2.4 12.7 22,5 Aol [ Al
Entertainment 57.5 63.6 60.0 64.1 53.4 59.2 55.1 61.0 L yip 4
Family 38.0 25.4 38.0 45.1 31.1 58.7 36.7 39.0 Al
News 53.7 63.6 42.3 52.0 46.8 62.6 51.5 60.8 EYQIIEY
Sport 34.7 39.2 375 28.9 33.1 25.5 33.6 39.2 Ll
Children 4.7 10.0 4.1 2.6 4.2 9.7 4.6 3.9 Juiksi
Other 1.3 0.0 1.1 0.0 1.0 1.6 1.6 1.4 s A
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(%) sead) g Alaial) (5o 3808 ga) g aesn (LASE A 15) 3180 a8
Distribution of Individuals (15 years and above)

by preferred Television programs and Age (%)
(January 2017 i)

Table No (53) (53) pd, Jsaa
Age el
Preferred TV program & ganall 45+ 44 - 35 3495 24 - 15 Aladal) ¢ 50 380l zal p
Total % % % %
%
Religious 52.0 69.0 54.6 49.8 34.3 A
Cultural & Educational 32.4 29.4 335 36.1 32.0 Rt [ 4808
Scientific 16.9 14.5 16.5 16.7 19.9 dale
Political & Economical 13.3 17.5 14.3 14.2 7.5 Tl [ Ao
Entertainment 57.5 46.0 54.5 61.6 68.4 dagd yig A
Family 38.0 42.8 43.0 38.9 29.2 Ayl
News 53.7 62.4 58.1 55.9 40.1 4k
Sport 34.7 27.4 34.8 39.3 38.7 sl
Children 4.7 2.4 8.4 7.0 3.3 Juak
Other 1.3 1.3 1.8 1.2 1.2 GoAl
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(%) radail) (s gicall g Aladall ¢ gy ALY gal g s (LASE Adi 15) 31 Y a3
Distribution of Individuals (15 years and above)

by preferred Television programs and Educational Status (%6)
(January 2017 i)

Table No (54) (54) pd, Jsaa
Educational Status alaill (g ginsall
Preferred TV program &'I?;Z;M Unii?tjfnd Lﬁml;:)és):. o Ser::é;;ﬁ;ry aﬁggl)gvﬁ Aatel it gl s
% Above Secondary % Secondary

% % %
Religious 52.0 51.9 56.6 48.3 56.1 A
Cultural & Educational 32.4 38.6 38.9 315 26.0 Aadas [ AdlE
Scientific 16.9 20.5 17.7 16.7 13.1 Lale
Political & Economical 13.3 18.9 14.9 11.7 8.9 Aoalad) [ Ay
Entertainment 57.5 54.9 49.1 60.8 57.4 dagd yig Ay
Family 38.0 39.6 394 37.3 36.9 3yl
News 53.7 59.0 57.1 53.0 48.2 ksl
Sport 34.7 36.7 34.9 39.1 27.2 4l
Children 4.7 5.6 51 4.5 4.0 ek
Other 1.3 15 1.1 1.2 1.4 A
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(%) 3 ) QA asladl) (5 glual) o dlladal) ) g AN Tl s (J".\Slé:\.'\u 15) 3_8Y) s
Distribution of Individuals (15 years and above)

by preferred Television programs and Educational Status of Head of Household (%0)
(January 2017 \)

Table No (55) (55) pd, Jsaa
Educational Status alaill (g ginsall
Preferred TV program &'I?;Z;M Unii?tjfnd Lﬁml;:)és):. o Ser::é;;ﬁ;ry Beloa\:/yic%jr:dary Aatel it gl s
% Above Secondary % %

% %
Religious 52.0 47.9 495 53.4 55.4 4
Cultural & Educational 32.4 34.4 41.3 31.7 30.1 Lalet [ 4815
Scientific 16.9 19.2 21.2 17.4 13.8 Lale
Political & Economical 13.3 16.5 13.0 11.8 11.1 Aol [ Al
Entertainment 57.5 56.8 58.2 59.2 57.1 dagd yig Ay
Family 38.0 37.6 38.6 40.4 36.6 3yl
News 53.7 52.4 51.6 55.3 54.0 agolal
Sport 34.7 35.7 31.0 36.5 32.6 4l
Children 4.7 4.9 3.8 5.7 3.9 ek
Other 1.3 15 0.5 1.2 1.3 P
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(%o) Jaad) 3 58y A8Dlal) g Aladal) ) gy ALY el i crmnn (LS Ads 15) 81 a3 68
Distribution of Individuals (15 years and above)

by preferred Television programs and Relation to workforce (%6)
(January 2017 \)

Table No (56) (56) pd, s
Relation to workforce Jandl 3 g8y 483al)
Preferred TV program & sanall Golial i je Galia) Jas Aladall g9 80 ol p
Total Not Economically Active Economically Active
% % %
Religious 52.0 53.4 50.8 A
Cultural & Educational 324 31.3 334 Aanlat [ 408l5
Scientific 16.9 17.2 16.6 Ao
Political & Economical 13.3 8.4 17.7 Lala®) [ dauliw
Entertainment 57.5 62.0 53.6 dagd yipdyd
Family 38.0 40.3 35.9 Ayl
News 53.7 44.9 61.5 kil
Sport 34.7 25.2 43.2 by
Children 4.7 4.9 4.6 Jlaki
Other 1.3 1.4 1.3 A
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(Yo) atailly (ail) g ALadal) ¢ o9 3800 gal o aesn (LS A 15) 31390 a8
Distribution of Individuals (15 years and above)

by preferred Television programs and School Enrollment (%0)
(January 2017 \)

Table No (57) (57) ps s
School Enrollment palailly (3Ll
Preferred TV program & sanall Qs Gaile e Uls 3aile Aladal) ¢ 50 380l zmal pa
Total Not Enrolled Enrolled
% % %
Religious 52.0 57.9 311 A
Cultural & Educational 32.4 323 32.7 Baglad / A6
Scientific 16.9 15.4 22.3 dale
Political & Economical 13.3 15.5 55 Aol / Apuban
Entertainment 57.5 53.9 70.4 dagd yig Ay
Family 38.0 40.7 28.2 Ay sl
News 53.7 58.8 35.4 kil
Sport 34.7 34.2 36.2 4l
Children 4.7 5.1 3.4 BBY
Other 1.3 1.4 1.3 s Al
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(%) 4l g (uindl g 4o 13U £ Lai) . (LASW diu 15) 381 a5 88
Distribution of Individuals (15 years and above)

by Listening to Radio , Sex and Municipality (%0)
(January 2017 \)

Table No (58) (58) At Jgx>
Municipality Aaldl
S . ganall Ailaall Lo+ plalall | M A 5 Sl S\ da 5all -
Sex Listening to Radio &2 b Jedllecy o s 5 o i 4o 13U ¢ Lainy) osial)
Total Al Al Dayyan+ Al Khor Umm Slal AlWakra Al Rayyan Doha
% Sheehaniya Al Shamal % % % % %
% %
Listens to Radio  58.6 40.4 59.0 59.7 62.3 50.7 56.4 64.8 eI pian
Male Does Notlistens ) , 59.6 41.0 40.3 37.7 49.3 43.6 35.2 Ae i3 adio ¥ S
to Radio
Total 100 100 100 100 100 100 100 100 g sanall
Listens to Radio ~ 41.8 35.8 31.6 17.4 44.4 39.2 40.6 51.8 Lo pias
Female E)"F‘z; d'\i';’t listens g 5 64.2 68.4 82.6 55.6 60.8 59.4 48.2 Ao 13 guaiad Y !
Total 100 100 100 100 100 100 100 100 g sandll
Listens to Radio ~ 50.4 38.1 458 39.7 53.7 455 48.5 58.6 LoD pian
Both Sexes E)OSZ d'\i'(‘;t listens 496 61.9 54.2 60.3 46.3 54.5 51.5 41.4 Aol iy Y peial) 38
Total 100 100 100 100 100 100 100 100 g sanal
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(%) sl 5 uinl) g dciI plaia) uua (istd 4w 15) 318 a6
Distribution of Individuals (15 years and above)

by Listening to Radio , Sex and Age (%)
(January 2017 \)

Table No (59) (59) a2, Jgx>
Age —aall
Sex Listening to Radio g sanall 45+ 44 - 35 34 .25 24 - 15 413 & Ly oaiall
Total % % % %
%
Listens to Radio 58.6 76.3 72.8 62.5 30.5 Ae I3 aaioy
Male gggiso'\'m JHETS 2 41.4 23.7 27.2 37.5 69.5 Ao I i Y S
Total 100 100 100 100 100 g sanall
Listens to Radio 41.8 53.5 51.0 43.8 21.2 EERD L P
Female poes Mot listens to 58.2 46.5 49.0 56.2 78.8 A I3 pia Y S
Total 100 100 100 100 100 & sanall
Listens to Radio 50.4 65.4 61.0 53.4 26.2 EERD LU P
Both Sexes EZﬁ;Nm listens to 49.6 34.6 39.0 46.6 73.8 el adi ¥ il 6
Total 100 100 100 100 100 & sanall
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(%) el (5 giall g (uindl 94 ) U £ Laiad) Guua (LS A 15) 3189 a5 g
Distribution of Individuals (15 years and above)

by Listening to Radio , Sex and Educational Status (%o)
(January 2017 \)

Table No (60) (60) a2 Jgx>
Educational Status (el (5 siuall
Sex Listening to Radio &'I?;:Ij ‘ Un‘;‘gi?t:l:nd L2s ullod;a ¢st Se::;‘),; u(j‘ary a‘*’éﬁ(‘)v‘;’lﬁ e 13 g laiuy) cpial)
% Above Secondary % Secondary
% % %
Listens to Radio 58.6 69.8 65.0 55.5 48.6 Ae U adioy
Male [R)ZgizNOt s 41.4 30.2 35.0 445 51.4 Ae i3 adio ¥ B
Total 100 100 100 100 100 g sanad)
Listens to Radio 41.8 52.8 53.2 35.0 36.4 EEARD A Dl
Female ggg;'\'ot listens to 58.2 47.2 46.8 65.0 63.6 Ao I3 el ¥ S
Total 100 100 100 100 100 & sanall
Listens to Radio 50.4 61.4 60.0 46.3 42.2 Ao adioy
Both Sexes ggs;'\'m [SEB 49.6 38.6 40.0 53.7 57.8 Al ady ¥ il S
Total 100 100 100 100 100 g sanal)
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(%) ) Gt (padail) (5 glall g (uindl 94 ) £ lat) Guua (LS i 15) 3189 a5 g
Distribution of Individuals (15 years and above)

by Listening to Radio , Sex and Educational Status of Head of Household (%0)
(January 2017 \)

Table No (61) (61) a2 Jgx>
Educational Status alaill (g ginsall
Sex Listening to Radio &T’;:Ij ‘ Un‘;‘gi;;d:n g ¢ mlloéi P Sei"(‘)’:] \il“ary a”;ﬁ;\iﬁ 4= )33 g lainy) il
% Above Secondary % Secondary
% % %
Listens to Radio 58.6 58.9 56.4 59.5 57.8 e 13 asiny
Male [R)ZgizNOt listens to 41.4 41.1 436 405 42.2 Ao I3 pian ¥ A3
Total 100 100 100 100 100 ¢ saad)
Listens to Radio 41.8 425 40.9 40.6 421 EEARD A Dl
Female ggg;'\'ot listens to 58.2 57.5 5.1 5.4 57.9 Ao I3 el ¥ S
Total 100 100 100 100 100 g sandll
Listens to Radio 50.4 50.8 49.0 50.3 50.3 A 13 asiny
Both Sexes ggs;'\'m [SEB 49.6 49.2 51.0 49.7 49.7 Al ady ¥ il S
Total 100 100 100 100 100 & saad)
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(%) Saxd) 5 g8y ABDlal) 5 uiadl g 4c I £ laia) Guua (LASE 4iu 15) 318Y) ao 368
Distribution of Individuals (15 years and above)

by Listening to Radio , Sex and Relation to workforce (%)
(January 2017 \)

Table No (62) (62) pd, Jsa>
Relation to workforce Jandl 3 58 483Ul
Sex Listening to Radio & sanall Lobiai) ladi e Lolal Lo e 13U & Lty i)
Total Not Economically Active Economically Active
% % %
Listens to Radio 58.6 38.7 68.9 Ae 3N aaioy
Male Does Not listens to Radio 41.4 61.3 31.1 Ao adiw ¥ S
Total 100 100 100 g sanall
Listens to Radio 41.8 37.8 47.9 Ao aaid
Female Does Not listens to Radio 58.2 62.2 52.1 Aol i ]
Total 100 100 100 g saxall
Listens to Radio 50.4 38.2 61.3 A1 aatioy
Both Sexes Does Not listens to Radio 49.6 61.8 38.7 A aaiun Y Ol S
Total 100 100 100 & sanal)
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(%) psdailly Bai) g (uiad) 94 ) £ lai) Guua (LS Ai 15) 318 a5 g
Distribution of Individuals (15 years and above)

by Listening to Radio , Sex and School Enrollment (%)
(January 2017 i)

Table No (63) (63) pd, Jsaa
School Enrollment palailly (B3l
Sex Listening to Radio & sanall Wl Gaile ye W Gaile e 13U & Lty Cuiall
Total Not Enrolled Enrolled
% % %
Listens to Radio 58.6 68.7 21.1 Ae 3N aaioy
Male Does Not listens to Radio 41.4 31.3 78.9 Aol aain ¥ 8
Total 100 100 100 g sanall
Listens to Radio 41.8 48.3 19.7 Ao aaid
Female Does Not listens to Radio 58.2 51.7 80.3 Aol i ]
Total 100 100 100 g saxall
Listens to Radio 50.4 58.9 20.4 A1 aatioy
Both Sexes Does Not listens to Radio 49.6 41.1 79.6 A 133wy Y Criall 38
Total 100 100 100 & sandl
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(%) Aald) 9 cuind) g La gy Ao 13 plaia) Clolu e aa (LASE 4du 15) 189 a3 58
Distribution of Individuals (15 years and above)
by No. of Hours Spent daily on Listening to Radio , Sex & Municipality (%)

(January 2017 i)

Table No (64) (64) a8 Jgx>
Municipality Aaldl
No. of Hours . . . . . ) - Glels ae
Sex Spentdaily  gsesdl Al JledleglaBl ) Pz ol 585 I ol Ly il
on Listening to Total Al Al Dayyan+ AlKhor  UmmSlal AlWakra Al Rayyan Doha ™
Radio % Sheehaniya Al Shamal % % % % % i
% %
1 52.1 90.9 53.3 315 42.2 49.1 56.3 50.3 1
2 28.1 4.5 28.9 304 33.9 34.9 25.5 29.7 2
3 7.2 2.3 3.7 18.5 1.7 104 7.0 8.8 3
Male 83
4 2.4 0.0 2.2 6.5 3.9 2.8 2.2 1.7 4
5+ 10.2 2.3 11.9 131 18.3 2.8 9.0 9.5 +5
Total 100 100 100 100 100 100 100 100 & sanall
1 51.1 82.0 61.2 8.3 45.0 46.2 55.2 45.6 1
2 26.5 12.8 14.9 29.2 21.9 34.3 254 31.9 2
3 7.6 2.6 3.0 12.5 7.9 9.0 7.0 9.1 3
Female it
4 2.6 0.0 3.0 8.3 6.0 9.0 2.0 1.0 4
5+ 12.2 2.6 17.9 41.7 19.2 15 104 12.4 +5
Total 100 100 100 100 100 100 100 100 & sanall
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(%) Aald) 9 cuind) g La gy Ao 13 plaia) Clolu e aa (LASE 4du 15) 189 a3 58
Distribution of Individuals (15 years and above)

ol it s by No. of Hours Spent daily on Listening to Radio , Sex & Municipality (%o)
(January 2017 \)

Cont .. Table No (64) (64) a2, Jso> .. 6
Municipality Aaldl
No. of Hours - ) . . - - Glels ae
Sex Spentdaily — gsesdl Al JledleolBl sl Pz ol 585 RIS ol Ly il
on Listening to Total Al Al Dayyan+ AlKhor  UmmSlal AlWakra Al Rayyan Doha ™
Radio % Sheehaniya Al Shamal % % % % % i
% %
1 51.6 86.7 55.8 26.7 43.3 48.0 55.8 48.3 1
2 27.5 8.4 24.3 30.2 29.1 34.7 25.5 30.6 2
3 7.4 24 35 17.2 4.2 9.8 7.0 8.9 3
Both Sexes Cpaiall SIS
4 2.5 0.0 2.5 6.9 4.7 5.2 2.1 14 4
5+ 11.0 2.5 13.9 19.0 18.7 2.3 9.6 10.8 +5
Total 100 100 100 100 100 100 100 100 & sanall
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(Yo) ) 9 cuinl g Lagy Ao 13 plain) clelu e uua (LSl L 15) 318 a8
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Listening to Radio , Sex & Age (%)
(January 2017 \)

Table No (65) (65) by dssa
Age —aall
< No. of Hdoglrs Spent ‘ L) clelu s X
ex List a yt Rad gomael 45+ 44 - 35 34 - 25 24 - 15 L d I3 i)
on Listening to Radio Total % % % %
%
1 52.1 44.9 52.6 58.7 59.8 1
2 28.1 30.2 28.2 27.1 24.1 2
3 7.2 10.5 5.6 5.6 34 3
Male N
4 24 2.8 21 1.3 3.7 4
5+ 10.2 11.6 11.5 7.3 9.0 +5
Total 100 100 100 100 100 & el
1 51.1 40.0 51.6 62.1 62.0 1
2 26.5 31.6 27.4 20.4 21.4 2
3 7.6 10.9 7.1 4.1 5.2 3
Female <
4 2.6 3.8 3.1 0.9 1.0 4
5+ 12.2 13.7 10.8 12.5 10.4 +5
Total 100 100 100 100 100 & el
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(Yo) ) 9 cuinl g Lagy Ao 13 plain) clelu e uua (LSl L 15) 318 a8
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Listening to Radio , Sex & Age (%)
(January 2017 \)

Cont .. Table No (65) (65) adu doaa . 6
Age —aall
< No. of Hdoglrs Spent ‘ L) clelu s X
ex List a yt Rad gomael 45+ 44 - 35 34 - 25 24 - 15 L d I3 i)
on Listening to Radio Total % % % %
%
1 51.6 43.1 52.2 60.0 60.6 1
2 27.5 30.7 27.8 24.4 23.1 2
3 7.4 10.6 6.3 5.0 4.1 3
Both Sexes Cpeial) SIS
4 2.5 3.2 2.5 11 2.7 4
5+ 11.0 12.4 11.2 9.5 9.5 +5
Total 100 100 100 100 100 & el
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(%) a5 ghaall 5 udad) gL g Ao ) o laia) Cilolu 3o Coua (LSU Ai 15) 3181 &g
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Listening to Radio , Sex & Educational Status (%)
(January 2017 \)

Table No (66) (66) a2 Jgx>
Educational Status (eeladl (5 sl
No. of Hours Spent daily & saxdl Sleliiads ol 54l 4 gl Ayl s gl el axe .
Sex o : = = N oaall
on Listening to Radio Total University And Post. Secondary Below b 2 421320
% Above Secondary % Secondary
% % %

1 52.1 51.0 56.6 54.5 49.3 1
2 28.1 29.8 28.4 27.8 25.7 2

3 7.2 6.8 7.5 5.8 10.2 3 .

Male BN
4 2.4 2.2 15 2.8 2.4 4
5+ 10.2 10.2 6.0 9.1 12.4 +5

Total 100 100 100 100 100 & ganall

1 51.1 55.6 51.2 56.9 38.5 1
2 26.5 24.7 29.3 21.7 33.8 2
3 7.6 6.1 7.3 6.2 11.2 3

Female it
4 2.6 1.9 7.3 2.2 3.5 4
5+ 12.2 11.7 4.9 13.0 13.0 +5

Total 100 100 100 100 100 & ganall
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(%) a5 ghaall 5 udad) gL g Ao ) o laia) Cilolu 3o Coua (LSU Ai 15) 3181 &g
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Listening to Radio , Sex & Educational Status (%)
(January 2017 \)

Cont .. Table No (66) (66) adu doaa .. 6
Educational Status (eeladl (5 sl
Sex No. of Hours Spent daily & saxall Selidada gl 55 agl a g Ll o glainl el s X
on Listening to Radio Total University And Post. Secondary Below CRPTREARML i
% Above Secondary % Secondary
% % %
1 51.6 53.0 54.6 55.3 44.4 1
2 27.5 27.6 28.7 25.7 29.3 2
3 7.4 6.5 7.4 6.0 10.6 3
Both Sexes Cpaiall SIS
4 2.5 2.1 3.7 2.6 29 4
5+ 11.0 10.8 5.6 10.4 12.8 +5
Total 100 100 100 100 100 & el
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(Yo) B o) Gt (pasdail) (g ghuall g (uiadl 5 Tragr Ao I £ laia) Clobu 230 Guua (iS4 15) 21390 a0 68
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Listening to Radio , Sex & Educational Status of Head of Household (%)
(January 2017 \)

Table No (67) (67) pd, dsaa
Educational Status (eeladl (5 sl
No. of Hours Spent daily & saxdl Sleliiads ol 54l 4 gl Ayl s gl el axe .
Sex . . . - . & : IR oiad)
on Listening to Radio Total University And Post. Secondary Below be 5 4132
% Above Secondary % Secondary
% % %
1 52.1 52.7 59.5 53.0 50.1 1
2 28.1 29.8 24.6 26.3 28.0 2
3 7.2 6.2 8.8 7.0 8.4 3 .
Male BN
4 2.4 2.4 1.8 2.1 2.8 4
5+ 10.2 8.9 5.3 11.6 10.7 +5
Total 100 100 100 100 100 & el
1 51.1 52.7 52.6 53.8 47.4 1
2 26.5 24.6 36.8 25.2 28.6 2
3 7.6 8.3 0.0 7.5 7.5 3 .
Female it
4 2.6 2.8 0.0 24 2.7 4
5+ 12.2 11.6 10.6 11.1 13.8 +5
Total 100 100 100 100 100 & ganall
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(Yo) B o) Gt (pasdail) (g ghuall g (uiadl 5 Tragr Ao I £ laia) Clobu 230 Guua (iS4 15) 21390 a0 68
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Listening to Radio , Sex & Educational Status of Head of Household (%)
(January 2017 \)

Cont .. Table No (67) (67) a8 Joxa ..
Educational Status (eeladl (5 sl
Sex No. of Hours Spent daily & saxall Selidada gl 55 agl a g Ll o glainl el s X
on Listening to Radio Total University And Post. Secondary Below CRPTREARML i
% Above Secondary % Secondary
% % %
1 51.6 52.8 56.7 53.3 49.0 1
2 27.5 27.6 29.5 25.9 28.2 2
3 7.4 7.1 5.3 7.2 8.0 3
Both Sexes Cpaiall SIS
4 2.5 2.5 1.1 2.2 2.8 4
5+ 11.0 10.0 7.4 11.4 12.0 +5
Total 100 100 100 100 100 & ganall
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(Yo) Jaad) 5 gy ABDlal) g uind) g Laa gy Ao I3 plaidd) ol oo aua (LASE Adu 15) 89 a5 58
Distribution of Individuals (15 years and above)

eyl by No. of Hours Spent daily on Listening to Radio , Sex & Relation to workforce (%o)
(January 2017 x\4)
Table No (68) (68) a2, Joi>
Relation to workforce Sanll 3 583 483l
No. of Hours Spent daily < 1 e L < et glaiwy) dlelu aae i
. . . sanal) Lol s Lala) ady = )
Sex on Listening to Radio g > — = a _ a5 213U il
Total Not Economically Active Economically Active :
% % %
1 52.1 48.9 53.0 1
2 28.1 25.3 28.9 2
3 7.2 9.6 6.6 3
Male SA

4 24 5.2 1.6 4
5+ 10.2 11.0 9.9 +5

Total 100 100 100 g saxdll
1 51.1 45.5 57.9 1
2 26.5 29.5 22.8 2
3 7.6 9.5 5.2 3

Female il

4 2.6 34 1.6 4
5+ 12.2 12.1 12.5 +5

Total 100 100 100 g saxdl
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(Yo) Jaad) 5 gy ABDlal) g uind) g Laa gy Ao I3 plaidd) ol oo aua (LASE Adu 15) 89 a5 58
Distribution of Individuals (15 years and above)

by No. of Hours Spent daily on Listening to Radio , Sex & Relation to workforce (%0)
(January 2017 \)

Cont .. Table No (68) (68) a2 Joa .. U
Relation to work force Janll 5 58 A8DMal)
No. of Hours Spent daily 7 A Ggn s . et glaiwy) dlelu aae i
ganal) Lol s Lala) ady . paiall
Sex on Listening to Radio g = e > . : Lo 1 4c 12 i
Total Not Economically Active Economically Active ’
% % %
1 51.6 46.8 54.4 1
2 27.5 27.9 27.2 2
3 7.4 9.6 6.2 3
Both Sexes Cpaiall S
4 2.5 4.1 1.6 4
5+ 11.0 11.6 10.6 +5
Total 100 100 100 & sanall

-117 -



(%) axiailly BTN 5 Gudadl 5 L gy Ao ) plaia) Clobu 2o Guua (iS4 15) 31880 a0 68
Distribution of Individuals (15 years and above)

T by No. of Hours Spent daily on Listening to Radio , Sex & School Enrollment (%)
(January 2017 i)

Table No (69) (69) Ak, Js>
School Enrollment palailly (3LailY)
No. of Hours Spent daily < e < L glaiwy) dlelu aae i
ganall Ul Gadila Ll Gaadile - paiadl
Sex on Listening to Radio g - o - Lo 1 4c 12 i
Total Not Enrolled Enrolled
% % %

1 52.1 50.9 66.4 1
2 28.1 29.0 16.8 2
3 7.2 7.7 1.9 3

Male SA
4 2.4 2.2 52 4
5+ 10.2 10.2 9.7 +5

Total 100 100 100 & sanall

1 51.1 50.0 60.0 1
2 26.5 27.1 21.4 2
3 7.6 7.7 6.2 3

Female il
4 2.6 2.8 0.7 4
5+ 12.2 12.4 11.7 +5

Total 100 100 100 & sanall
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Cont .. Table No (69)

(January 2017 i)

(%) axiailly BTN 5 Gudadl 5 L gy Ao ) plaia) Clobu 2o Guua (iS4 15) 31880 a0 68
Distribution of Individuals (15 years and above)
by No. of Hours Spent daily on Listening to Radio , Sex & School Enrollment (%0)

(69) a2, Jyaa .. a6

School Enrollment palailly (3LailY)
No. of Hours Spent daily < e < L glaiwy) dlelu aae i
ganall Ul Gadila Ll Gaadile - )
Sex on Listening to Radio g - S i Lee 53 22133 il
Total Not Enrolled Enrolled
% % %
1 51.6 50.6 63.3 1
2 27.5 28.3 19.0 2
3 7.4 7.7 4.0 3
Both Sexes Sraial) SIS
4 2.5 2.4 3.0 4
5+ 11.0 11.0 10.7 +5
Total 100 100 100 & saxall
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(%) daall) 5 Aliaial) A )2Y) gl g aen (LASE A 15) 31 8Y) a8
Distribution of Individuals (15 years and above)

by preferred Radio programs & Municipality (%o)
(January 2017 i)

Table No (70) (70) pd, Jsaa
Municipality aall)
% Sheehaniya Al Shamal % % % % %
% %
Religious 70.9 91.6 57.4 94.0 52.0 72.8 71.6 75.4 A
Cultural & Educational 16.1 2.4 8.4 15.5 10.2 37.6 19.9 11.5 Fagled [ 488
Scientific 5.8 0.0 1.5 3.4 2.9 2.9 7.0 7.6 dale
Sport 22.9 12.0 25.7 33.6 19.4 24.9 23.8 21.4 Al
Family 345 6.0 30.7 20.7 30.7 62.4 30.5 42.1 4
Political & Economical 9.3 0.0 5.0 13.8 9.4 1.7 9.5 11.5 Aol [ Al
News 55.4 71.1 51.0 53.4 49.1 47.4 59.2 53.2 ks
Musical 16.9 0.0 20.3 17.2 15.7 0.6 14.9 24.3 4 gall
Entertainment 14.2 1.2 22.8 24.1 7.6 11.6 13.4 16.8 dagd yigdyd
Other 2.2 4.8 25 0.9 5.0 0.6 2.8 0.3 s A
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(%) sl 5 Abaiall Ao )2Y) ga) y uenn (LASE A 15) 31 8Y) a8
Distribution of Individuals (15 years and above)

by preferred Radio programs and Age (%)
(January 2017 i)

Table No (71) (71) a2 Jox
Age el
Preferred Radio program &ﬁ‘ 45+ 44 - 35 34 - 25 24 - 15 Alnial) 2o 13Y) zal
g/f,a % % % %
Religious 70.9 78.4 72.7 64.5 58.8 A
Cultural & Educational 16.1 13.6 18.0 17.4 17.9 Baglad / A8l
Scientific 5.8 5.5 5.5 5.3 8.2 dde
Sport 22.9 17.9 22.2 26.4 31.1 dualy
Family 34.5 33.3 38.3 36.3 29.1 Al
Political & Economical 9.3 10.5 9.4 7.8 8.5 Tl [ Ao
News 55.4 58.1 53.0 57.5 48.3 alal
Musical 16.9 8.2 14.8 22.8 33.4 A sall
Entertainment 14.2 9.4 14.7 16.5 22.5 dagd yigayd
Other 2.2 2.9 1.3 2.3 1.7 Al
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(%) radail) (s gimall 5 Aladal) Ao )IY) gal s pin (LSS A 15) 31 81 a6
Distribution of Individuals (15 years and above)

by preferred Radio programs and Educational Status (%)
(January 2017 \)

Table No (72) (72) a2 Jo2
Educational Status alaill (g ginsall
Preferred Radio program &'I?;Z;M Unii?tjfnd Lﬁml;:)és):. e Ser::é;;ﬁ;ry Beloa\:/yic%jr:dary Asball 2oV el
% Above Secondary % %

% %
Religious 70.9 69.9 64.8 66.7 79.0 A
Cultural & Educational 16.1 19.6 24.1 15.1 10.7 Aoaidat [ A8
Scientific 5.8 7.9 8.3 5.2 2.9 Ao
Sport 22.9 21.7 24.1 29.0 16.5 4l
Family 34.5 37.9 39.8 32.3 31.0 Ll
Political & Economical 9.3 11.1 10.2 8.8 6.9 Aol [ Al
News 55.4 55.6 56.5 56.3 53.6 akal
Musical 16.9 19.7 17.6 19.0 9.5 L 5l
Entertainment 14.2 13.0 13.9 16.8 12.9 dogd yigayd
Other 2.2 1.6 4.6 1.9 3.4 Al

-122 -



(%) 3 Gt paddall (5 glaall 5 Aladall Ao 1Y) ol o ueun (LASE Adui 15) 318Y) a3
Distribution of Individuals (15 years and above)

by preferred Radio programs and Educational Status of Head of Household (%0)
(January 2017 \)

Table No (73) (73) pd, Jsaa
Educational Status alaill (g ginsall
Preferred Radio program &'I?;Z;M Unii?tjfnd Lﬁml;:)és):. e Ser::é;;ﬁ;ry Beloa\:/yic%jr:dary Asball 2oV el
% Above Secondary % %

% %
Religious 70.9 68.0 57.9 73.3 73.4 Ai
Cultural & Educational 16.1 18.7 23.2 12.4 15.5 Aadas [ AdlE
Scientific 5.8 7.9 8.4 45 45 Lale
Sport 22.9 23.2 18.9 23.3 22.6 4l
Family 34.5 36.7 35.8 33.9 32,5 Ll
Political & Economical 9.3 11.2 9.5 7.3 8.8 Aol [ Al
News 55.4 53.7 55.8 55.4 57.1 akal
Musical 16.9 21.3 17.9 16.0 12.9 A gall
Entertainment 14.2 14.9 11.6 13.3 14.5 dogd yigayd
Other 2.2 1.6 2.1 2.6 2.6 ey
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(Yo) Jaad) 3 58y ABDlal) 5 Abadal) A 1Y) gal p uesn (LASHE A 15) 31 3Y) a5
Distribution of Individuals (15 years and above)

by preferred Radio programs and Relation to workforce (%)
(January 2017 \)

Table No (74) (74) a2 Jgx>
Relation to workforce Jall 3 8 483Ul
Preferred Radio program & saaall Lolasl i e Lolai) Lo Aaidl) A l3Y) gal
Total Not Economically Active Economically Active
% % %
Religious 70.9 78.6 66.7 A
Cultural & Educational 16.1 15.2 16.6 Baglad / A6
Scientific 5.8 6.1 5.7 dale
Sport 229 12.8 28.4 by
Family 345 34.8 34.3 A sl
Political & Economical 9.3 7.6 10.2 Al / Al
News 55.4 46.6 60.3 kil
Musical 16.9 14.6 18.2 A gall
Entertainment 14.2 13.8 14.5 dagd yip Ayl
Other 2.2 2.6 2.0 Al
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(%) atailly aily) g Aladal) Ao 1Y) el crun (LASE A 15) 31 8Y) o) g8
Distribution of Individuals (15 years and above)

by preferred Radio programs and School Enroliment (%6)
(January 2017 \)

Table No (75) (75) pd, Jsaa
School Enrollment palailly (3Ll
Preferred Radio program & sandl Ula Gaile ye Ula (3aile Aaidl) A l3Y) gal
Total Not Enrolled Enrolled
% % %
Religious 70.9 72.2 57.7 A
Cultural & Educational 16.1 15.7 20.0 Baglad / A6
Scientific 5.8 5.3 11.0 dale
Sport 22.9 22.8 23.7 sl
Family 345 34.9 29.7 A sl
Political & Economical 9.3 9.4 8.7 Al / Al
News 55.4 56.8 40.7 Lba)
Musical 16.9 15.0 36.3 A gall
Entertainment 14.2 13.4 23.0 dagd yig A
Other 2.2 2.2 2.0 Al
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(Yo) Akl g uiadl g A sal) £ 93 Crin ABUEY Cilosn gall (LSl 4 15) 3181 3 45
Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & Municipality (%)
(January 2017 i)

Table No (76) (76) a2 Js2a
Municipality Aal
Gender Cultural Institution & sanall Aglaadll  Jladliglalall LAl Pl o 5 Sl bl sl AN s 3l r
Visited Total Al Al Dayyan+  AlKhor  UmmSlal AlWakra Al Rayyan Doha k) i Al g
% Sheehaniya Al Shamal % % % % %
% %

Sport Clubs 62.7 74.6 74.9 80.3 49.2 77.2 57.4 67.2 daaly il s
Cultural / Social Clubs 35.7 22.0 32.2 26.3 21.2 325 37.0 44.8 delaial [ A4S o) 55
Museums 38.8 25.4 27.5 29.9 33.0 49.6 44.7 34.3 —aalia
Public libraries 23.0 27.1 13.5 20.4 18.2 48.8 23.9 21.2 Aale cilisa

Male B
Exhibitions 55.9 76.3 54.4 31.4 59.1 75.6 58.4 49.6 oAl
Theaters 16.1 1.7 25.1 24.1 7.6 4.1 16.7 18.3 T
Cinema 47.2 1.7 55.0 46.7 46.6 44.7 47.4 50.1 B
Other 1.8 0.0 0.0 0.7 0.8 0.0 3.2 0.7 A
Sport Clubs 37.6 6.3 38.2 50.4 28.8 41.5 31.8 54.1 daaly ) gl s
Cultural / Social Clubs 29.0 10.4 30.9 33.3 15.3 22.0 31.2 31.7 Aelaial [ A4S o) 58
Museums 52.9 47.9 50.0 37.6 47.3 62.2 58.1 47.3 —aalia
Public libraries 26.2 54.2 27.6 27.4 26.6 54.9 23.6 23.7 Aale cilia

Female ]
Exhibitions 71.4 93.8 75.7 47.0 73.0 84.1 74.6 63.7 oalaa
Theaters 16.7 0.0 21.7 30.8 5.0 1.2 17.4 19.9 T
Cinema 42.0 8.3 37.5 52.1 44.6 50.0 40.6 44.8 Lain
Other 2.8 0.0 0.0 0.9 1.8 1.2 4.3 1.9 A
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(Yo) k) g Guind) 9 dungall £ o5 oo ABLERN Ciliwngall (LS A 15) 3 391 3L
Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & Municipality (%)
(January 2017 i)

Cont .. Table No (76) (76) a2, Js2a .. 0
Municipality Aal
Sex Cultural Institution & saadll Al Jlaill+(plalal) oAl I ol 5,0 oLl da o) AN il sal) o
Visited Total Al AlDayyan+  AlKhor  UmmSlal AlWakra Al Rayyan Doha k) i Al ’
% Sheehaniya Al Shamal % % % % %
% %
Sport Clubs 51.0 43.9 57.6 66.5 39.9 62.9 45.0 61.3 daaly ) gl s
Cultural / Social Clubs 32.6 16.8 31.6 29.5 18.5 28.3 34.2 38.9 Ao Ldial [ 2818 (g0l 5
Museums 45.4 35.5 38.1 33.5 39.5 54.6 51.2 40.1 —aalia
Public libraries 24.5 39.3 20.1 23.6 22.0 51.2 23.7 22.3 Ale lisa
Both Sexes Cpeeiall S
Exhibitions 63.2 84.1 64.4 38.6 65.4 79.0 66.3 55.9 oAl
Theaters 16.4 0.9 23.5 27.2 6.4 2.9 17.0 19.0 T
Cinema 44.8 4.7 46.7 49.2 45.7 46.8 44.1 47.7 Laips
Other 2.3 0.0 0.0 0.8 1.2 0.5 3.7 1.2 A
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(%) »axd) g oudad) 9 A gal) £ 5 G AR liwwgall (Jﬁlﬁ i 15) 283 5,45

Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & Age (%)

(January 2017 x\)

Table No (77) (77) adu Joaa
Age —aal)
Cultural Institution ZAE) Sl gall
sanall - il
Sex Visited £ 45+ 44 - 35 34-25 24 - 15 L) aas ~
Total % % % %
%

Sport Clubs 62.7 51.9 61.3 65.8 68.7 Lzl ol 5
Cultural / Social Clubs 35.7 48.0 35.5 30.4 31.0 Ao laal [ 44 ool 5
Museums 38.8 40.8 38.7 38.0 38.0 Caalia
Public libraries 23.0 29.4 20.5 17.4 23.6 e cili€a

Male B
Exhibitions 55.9 60.0 61.3 57.4 49.7 U e
Theaters 16.1 8.3 16.8 17.4 20.3 T e
Cinema 47.2 21.3 40.0 52.5 64.6 Laips
Other 1.8 2.1 1.3 1.9 1.6 Al
Sport Clubs 37.6 41.6 39.0 36.3 34.9 Azl ol 5
Cultural / Social Clubs 29.0 37.4 31.0 24.7 24.8 Ao ldia) [ A4S (g0l g8
Museums 52.9 53.9 53.8 56.0 49.3 aalia
Public libraries 26.2 23.5 25.3 24.2 30.3 Ule wilika

Female <
Exhibitions 71.4 73.4 73.3 72.1 68.2 Ul
Theaters 16.7 8.3 15.3 19.7 21.7 T e
Cinema 42.0 18.5 32.8 48.3 60.3 Lases
Other 2.8 2.9 3.2 3.4 2.1 A
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(%) »axd) g oudad) 9 A gal) £ 5 G AR liwwgall (Jﬁlﬁ i 15) 283 5,45

Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & Age (%)
(January 2017 x\)

Cont .. Table No (77) (77) a2, dgi> .. 6
Age )
Cultural Institution ZAE) Sl gall
ganall - il
Sex Visited g 45+ 44 - 35 34-25 24 - 15 L) aas ~
Total % % % %
%
Sport Clubs 51.0 47.2 49.3 52.1 53.7 Lzl ol s
Cultural / Social Clubs 32.6 43.1 33.0 27.8 28.3 T ldal [ A4 g0l 4
Museums 45.4 46.8 46.8 46.3 43.0 Caalia
Public libraries 24.5 26.7 23.1 20.6 26.6 e cili€a
Both Sexes Craiadl SIS
Exhibitions 63.2 66.1 67.8 64.2 57.9 U e
Theaters 16.4 8.3 16.0 18.5 20.9 T e
Cinema 44.8 20.0 36.1 50.6 62.7 Laips
Other 2.3 25 2.3 2.6 1.8 Al
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(%) sataill (o giall § uind) 9 dwcsall £ 53 Cuoun ABUERY Cilown gall (81 Ai 15) 313891 545

-

Individuals (15 years and above) Visiting Cultural Institutions
by Type of Institution , Sex & Educational Status (%)

(January 2017 )

Table No (78) (78) adu Jox>
Educational Status a2l (5 gl
Cultural Institution & sanall Sleld daals sl (54 ol 4 gl 3 gl ¢y 5 A e all )
Sex - z = Pt e BEN
Visited Total University And Post. Secondary Below L) i A
% Above Secondary % Secondary
% % %
Sport Clubs 62.7 58.2 60.5 69.1 58.8 dpaly ) ol s
Cultural / Social Clubs 35.7 41.9 39.5 315 335 doelaial [ 4AE (50 5
Museums 38.8 395 44.7 37.3 39.4 —aalic
Public libraries 23.0 28.8 21.1 20.4 19.6 dale @ilisa
Male B
Exhibitions 55.9 54.7 67.1 57.0 54.2 Ualza
Theaters 16.1 12.6 14.5 19.9 15.0 e
Cinema 47.2 42.0 32.9 52.3 48.0 Lalas
Other 1.8 1.4 3.9 1.4 25 Al
Sport Clubs 37.6 37.8 50.8 34.4 40.4 damly gl s
Cultural / Social Clubs 29.0 30.9 33.8 235 33.3 Ao laial [ 48E a5
Museums 52.9 50.8 58.5 53.5 54.4 aalia
Public libraries 26.2 28.4 30.8 26.9 21.8 dale cilise
Female ]
Exhibitions 71.4 69.5 69.2 71.4 74.2 Ul
Theaters 16.7 15.6 29.2 17.7 15.5 Zbe
Cinema 42.0 40.8 47.7 46.8 36.4 Loy
Other 2.8 3.1 15 2.8 2.6 Al
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(%) sataill (o giall § uind) 9 dwcsall £ 53 Cuoun ABUERY Cilown gall (81 Ai 15) 313891 545

Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & Educational Status (%)
(January 2017 )

Cont .. Table No (78) (78) adu dsaa ..
Educational Status eedlaill (5 sinsall
Cultural Institution & sanall Sleld daals sl (54 ol 4 gl 3 gl ¢y 5 A e all )
Sex . X . 2 e e osiall
Visited Total University And Post. Secondary Below Lk i A
% Above Secondary % Secondary
% % %

Sport Clubs 51.0 48.3 56.0 53.7 49.9 daaly gl
Cultural / Social Clubs 32.6 36.6 36.9 28.0 33.4 Ao ldial [ A8 g0l 5
Museums 454 45.0 51.1 445 46.6 —aalic
Public libraries 245 28.6 25.5 23.3 20.7 dale @ilisa

Both Sexes Cpeiall S
Exhibitions 63.2 61.9 68.1 63.4 63.9 Ualza
Theaters 16.4 14.1 21.3 18.9 15.3 e
Cinema 44.8 41.4 39.7 49.9 42.4 Lalas
Other 2.3 2.2 2.8 21 25 Al
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(%) B Qi paddaill (5 ghasall 5 (uind) § Ansall £ o3 Con ABUELY) il gall (LASE A 15) 1 841 345
Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & Educational Status of Head of Household (%6)

(January 2017 )

Table No (79) (79) adu Jox>
Educational Status a2l (5 gl
Cultural Institution & sanall Sleld daals sl (54 ol 4 gl 3 gl ¢y 5 A e all )
Sex - =z = Pt e BEN
Visited Total University And Post. Secondary Below L) i A
% Above Secondary % Secondary
% % %
Sport Clubs 62.7 58.5 60.8 65.5 65.2 daaly gl
Cultural / Social Clubs 35.7 40.3 35.4 325 33.3 doelaial [ 4AE (50 5
Museums 38.8 40.6 40.5 36.1 38.7 aalia
Public libraries 23.0 27.1 20.3 20.3 21.0 dale @ilisa
Male B
Exhibitions 55.9 551 57.0 54.7 575 Ualza
Theaters 16.1 14.4 10.1 18.3 16.8 zbae
Cinema 47.2 46.1 43.0 50.0 46.8 Labaus
Other 1.8 1.7 1.3 0.9 25 Al
Sport Clubs 37.6 38.1 40.0 36.6 37.7 damly gl s
Cultural / Social Clubs 29.0 313 30.9 275 27.3 Lo laia) [ 48E (g0l 5
Museums 52.9 52.2 50.9 50.4 55.7 aalia
Public libraries 26.2 275 32.7 23.7 26.1 dale cilise
Female <
Exhibitions 71.4 68.3 60.0 75.2 72.9 U
Theaters 16.7 17.3 25.5 19.4 13.5 Zbe
Cinema 42.0 46.2 345 41.7 38.0 Latps
Other 2.8 2.3 0.0 1.8 4.4 Al
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(%) B Qi paddaill (5 ghasall 5 (uind) § Ansall £ o3 Con ABUELY) il gall (LASE A 15) 1 841 345
Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & Educational Status of Head of Household (%6)
(January 2017 )

Cont .. Table No (79) (79) a2, i .. 6
Educational Status eedlaill (5 sinsall
Cultural Institution & sanall Sleld daals sl (54 ol 4 gl 3 gl ¢y 5 A e all )
Sex . X . 2 e e osiall
Visited Total University And Post. Secondary Below Lk i A
% Above Secondary % Secondary
% % %
Sport Clubs 51.0 48.7 52.2 52.0 52.6 daaly gl
Cultural / Social Clubs 32.6 36.0 33.6 30.1 30.6 doelaial [ 4AE (50 5
Museums 45.4 46.2 44.8 42.8 46.5 aalia
Public libraries 24.5 27.3 25.4 21.9 23.4 dale @ilisa
Both Sexes Cpeiall S
Exhibitions 63.2 61.4 58.2 64.3 64.5 Ualaa
Theaters 16.4 15.8 16.4 18.8 15.3 e
Cinema 44.8 46.2 39.6 46.1 42.7 Labaus
Other 2.3 2.0 0.7 1.3 3.4 Al
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(Yo) Sard) 5 gy ABdall 5 (uind) g dsnusall £ 63 Cuoun BER Ciliwnugall (LASE di 15) 21891 345
Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & Relation to workforce (%0)
(January 2017 x\)

Table No (80) (80) a2, Jsaa
Relation to work force Janll 5 585 483a)
Sex Cultural Institution  sanal (ol Lt e Lol L Al 5l ]
Visited . . . ) Lol cad Al
Total Not Economically Active Economically Active -
% % %

Sport Clubs 62.7 65.0 61.6 Al @il
Cultural / Social Clubs 35.7 36.3 35.4 doeldial [ A4AE ol 6
Museums 38.8 39.2 38.6 —aalia
Public libraries 23.0 26.6 21.3 e cliCa

Male BN
Exhibitions 55.9 515 58.1 Al
Theaters 16.1 17.4 15.4 T obea
Cinema 47.2 54.5 43.7 Loty
Other 1.8 1.2 2.0 A
Sport Clubs 37.6 37.2 38.2 daaly ) gl g
Cultural / Social Clubs 29.0 29.7 28.1 Boelaial [ A48E (o) 58
Museums 52.9 53.2 52.5 aalia
Public libraries 26.2 26.0 26.5 ale cliiSa

Female it
Exhibitions 71.4 73.1 69.2 Ualza
Theaters 16.7 16.5 17.0 T obea
Cinema 42.0 43.1 40.4 et
Other 2.8 2.6 3.1 A
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(Yo) Sard) 5 gy ABdall 5 (uind) g dsnusall £ 63 Cuoun BER Ciliwnugall (LASE di 15) 21891 345
Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & Relation to workforce (%0)
(January 2017 x\)

Cont .. Table No (80) (80) ad Jgaa .. 8
Relation to work force Janll 5 585 483a)
Sex Cultural Institution  sanal (ol Lt e Lol L Al 5l ]
Visited . . . ) Lol cad Al
Total Not Economically Active Economically Active -
% % %
Sport Clubs 51.0 48.3 53.1 dualy) s
Cultural / Social Clubs 32.6 32.3 32.7 Boelaia) [ 48E g 58
Museums 45.4 47.7 43.6 —aalia
Public libraries 24.5 26.2 23.2 e cliCa
Both Sexes Cpaiall S
Exhibitions 63.2 64.5 62.1 valza
Theaters 16.4 16.9 16.0 T obea
Cinema 44.8 47.7 425 Loty
Other 2.3 2.1 2.4 A
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(Yo) aadailly GAIN 5 Gaiad) § A sall £ o3 Cuoun ABUEL Cilown pall (LiSUE i 15) 31891 5,
Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & School Enrollment (%6)
(January 2017 x\)

Table No (81) (81) a2 Jsaa
School Enrollment il Ll
Sex Cultur\ellilslir:;tjltutlon # sanal Lla Gaile e Qs 3ail L4_| N T’_w :j‘ il
Total Not Enrolled Enrolled =0 -
% % %

Sport Clubs 62.7 60.4 69.8 dualy) s
Cultural / Social Clubs 35.7 36.8 32.2 doeldial [ A4AE ol 6
Museums 38.8 38.6 39.2 Caalia
Public libraries 23.0 22.1 25.9 e cliCa

Male BN
Exhibitions 55.9 57.9 49.8 valza
Theaters 16.1 14.7 20.5 T obea
Cinema 47.2 41.0 66.3 el
Other 1.8 2.0 1.0 A
Sport Clubs 37.6 38.7 34.8 daaly ) gl g
Cultural / Social Clubs 29.0 29.7 27.0 Boelaial [ A48E (o) 58
Museums 52.9 54.5 48.3 aalia
Public libraries 26.2 23.5 33.7 ale cliiSa

Female it
Exhibitions 714 71.7 70.6 Ualza
Theaters 16.7 15.3 20.9 T obea
Cinema 42.0 35.0 61.7 (PRI
Other 2.8 3.0 2.3 A
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(Yo) aadailly GAIN 5 Gaiad) § A sall £ o3 Cuoun ABUEL Cilown pall (LiSUE i 15) 31891 5,
Individuals (15 years and above) Visiting Cultural Institutions

by Type of Institution , Sex & School Enrollment (%6)
(January 2017 x\)

Cont .. Table No (81) (81) pdu dsaa .. 8
School Enrollment il Ll
Sex Cultur\eltilslirsjgtutlon # sanal Lla Gaile e Qs 3ail L@.| N T'_w :j‘ il
Total Not Enrolled Enrolled =0 -
% % %
Sport Clubs 51.0 50.3 52.9 dualy) s
Cultural / Social Clubs 32.6 33.5 29.7 Boelaia) [ 48E g 58
Museums 45.4 46.0 43.6 —aalia
Public libraries 24.5 22.8 29.7 e cliCa
Both Sexes Cpaiall S
Exhibitions 63.2 64.3 59.8 valza
Theaters 16.4 14.9 20.7 T obea
Cinema 44.8 38.2 64.1 et
Other 2.3 2.5 1.6 A
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(%) daald) 5 Cudad) g i i) aladind Guua (LiSU 4ia 15) 3133 a6
Distribution of Individuals (15 years and above)

by Use of the Internet , Sex and Municipality (%)
(January 2017 \)

Table No (82) (82) at Jyx>
Municipality Al
o Use of the g seaall Gilaadll Jledll+glalall BT Pla ol oossl Sl Aa sl o i) aladiia) oial)
Internet Total Al Al Dayyan+ Al Khor Umm Slal  AlWakra Al Rayyan Doha
% Sheehaniya Al Shamal % % % % %
% %
UEEES i 93.9 87.2 94.8 93.5 95.7 93.8 93.2 95.2 i Y ardio
Internet
Does Not Uses .
Male S —— 6.1 12.8 5.2 6.5 4.3 6.2 6.8 4.8 i Y adten Y B
Total 100 100 100 100 100 100 100 100 & senal
ST LD 88.4 77.1 92.0 88.4 91.8 87.1 87.5 89.6 RN REC:
Internet
Does Not Uses
- e e ‘ e e ‘
Female % O 7 11.6 22.9 8.0 11.6 8.2 12.9 125 10.4 oY) aadied Y o
Total 100 100 100 100 100 100 100 100 £ sanall
CEIES firs 91.3 82.1 93.4 91.1 93.8 90.8 90.4 92.6 i Y ardio
Internet
Both Sexes ~ 00€S Not Uses 8.7 17.9 6.6 8.9 6.2 9.2 9.6 7.4 oYl akig Y cpeial) 38
the Internet
Total 100 100 100 100 100 100 100 100 & senal
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(%) »aad) 5 Cuiad) g i i) aladind Guua (LiSU 4o 15) 3139 &y g8
Distribution of Individuals (15 years and above)

by Use of the Internet , Sex and Age (%)
(January 2017 \)

Table No (83) (83) a2y Jyx>
Age —aall
Sex Use of the Internet & ganall 45+ 44 -35 34 - 25 24 - 15 i iyl aladii) ial
Total % % % %
%
Uses the Internet 93.9 82.9 99.4 99.6 98.2 o i) Ay
Does Not Uses the .
Male i 6.1 17.1 0.6 0.4 1.8 < iy aadiug Y A3
Total 100 100 100 100 100 g sanall
Uses the Internet 88.4 67.0 96.5 99.0 97.2 R PPREGA
Does Not Uses the ~
o ) arat )
Female Internet 11.6 33.0 35 1.0 2.8 Y aadins Y B
Total 100 100 100 100 100 & el
Uses the Internet 91.3 75.4 97.9 99.3 97.8 o Y Ay
Both Sexes ~ D0€s NotUses the 8.7 24.6 21 0.7 22 gy JRECIRY cpmiall 3
Internet
Total 100 100 100 100 100 & ganall
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(%) raadail) (5 giall g (uind) g i Al Gua (LS Ai 15) 318 a5 g8

Distribution of Individuals (15 years and above)

by Use of the Internet, Sex and Educational Status (%)
(January 2017 \)

Table No (84) (84) a2, Jgx>
Educational Status alaill (g ginsall
gandl) PP ) 3 68 a6l Al
Sex Use of the Internet g sleld Al Gl G sl bt 0 i yiY) aladiad Caial)
Total University And Post. Secondary Below
% Above Secondary % Secondary
% % %
Uses the Internet 93.9 99.4 100.0 96.8 82.8 St JPRE
Does Not Uses the ;
Male Internet 6.1 0.6 0.0 3.2 17.2 G Y] ardiy Y B
Total 100 100 100 100 100 g saxall
Uses the Internet 88.4 98.8 96.1 97.8 67.3 i i) aadiud
Does Not Uses the
o AN asatd |
Female . 11.6 1.2 3.9 2.2 32.7 i Y a2d Y i
Total 100 100 100 100 100 & sanall
Uses the Internet 91.3 99.1 98.3 97.2 74.7 Sty JPRE
Both Sexes ~ D0€S NotUses the 8.7 0.9 17 2.8 25.3 oyl aakie Y ouaiall 38
Internet
Total 100 100 100 100 100 g saxall
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(%) ) Gt (padail) (5 glall g (uindl g i Y aladind Gua (UASE Adu 15) 31880 a3 g8
Distribution of Individuals (15 years and above)

by Use of the Internet , Sex and Educational Status of Head of Household (%0)
(January 2017 \)

Table No (85) (85) ady Jgx>
Educational Status alaill (g ginsall
ganall {8 dadla A 3 8 4 gl d gl
Sex Use of the Internet g sleld Al Gl G sl bt 0 i yiY) aladiad Caial)
Total University And Post. Secondary Below
% Above Secondary % Secondary
% % %
Uses the Internet 93.9 98.3 99.0 96.2 87.6 St JPRE
Does Not Uses the ;
Male Internet 6.1 L7 1.0 3.8 12.4 G Y] ardiy Y B
Total 100 100 100 100 100 & sanall
Uses the Internet 88.4 95.0 95.7 92.0 78.4 St i) | JPRENY
Does Not Uses the
o AN asatd |
Female Internet 11.6 5.0 4.3 8.0 21.6 R IPREC) iz
Total 100 100 100 100 100 & sanall
Uses the Internet 91.3 96.7 97.4 94.1 83.2 Sty JPRE
EERE = j  Does NotUses the 8.7 33 26 5.9 16.8 2 ) pakiey Y cmiall 38
Internet
Total 100 100 100 100 100 & sanall
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(Yo) Jand) 3 58y ABDal) 5 () g i ) aladind Guea (LS 4w 15) 3139 & g8
Distribution of Individuals (15 years and above)

by Use of the Internet , Sex and Relation to workforce (%)
(January 2017 i)

Table No (86) (86) adu Jo2>
Relation to workforce Janll 3 g8y 28Dl
Sex Use of the Internet & ganall Lola) Lo ye Loboat) o i i) aladdil sl
Total Not Economically Active Economically Active
% % %
Uses the Internet 93.9 83.3 99.5 G Y] andiy
Does Not Uses the I s ;
Male e 6.1 16.7 0.5 i Y aading ¥ S
Total 100 100 100 g saxall
Uses the Internet 88.4 81.3 99.5 R PPREGA
Does Not Uses the .
) ST 08 )
Female Internet 11.6 18.7 0.5 Y aadius Y Pt
Total 100 100 100 & sanall
Uses the Internet 91.3 82.0 99.5 G Y] andiy
Both Sexes ~ D0¢s NotUses the 8.7 18.0 05 i Y patg Y Cpmiall DS
Internet ‘
Total 100 100 100 & sanall
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(Yo) atailly BailY) g uiadl g cud Y aladiod cuua (LASE Aiu 15) 3 8Y) &) g
Distribution of Individuals (15 years and above)

by Use of the Internet, Sex and School Enrollment (%)
(January 2017 \)

Table No (87) (87) adu o>
School Enrollment palailly (3LailY)
Sex Use of the Internet g sanall Wla Gaile ye Wla Gaile i i) aladdil osiadl
Total Not Enrolled Enrolled
% % %
Uses the Internet 93.9 92.8 98.0 G Y] andiy
Does Not Uses the .
Male Internet 6.1 7.2 2.0 i Y] addieg Y N
Total 100 100 100 & sanall
Uses the Internet 88.4 85.8 97.3 R PPREGA
Does Not Uses the s
) ST 08 )
Female Internet 11.6 14.2 2.7 Y aadius Y Pt
Total 100 100 100 g saxall
Uses the Internet 91.3 89.5 97.6 G Y] andiy
Both Sexes ~ D0¢s NotUses the 8.7 10.5 24 i Y patg Y Cpmiall DS
Internet
Total 100 100 100 g saxall
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(Yo) Al 5 (uiadl g Lo gandd i) aladin) clelu 236 Guua (JiSU 4w 15) i i) addioes ay ) g
Distribution of Internet users (15 years and above)

by No. of Hours per week spent on using Internet, Sex & Municipality (%)
(January 2017 \)

Table No (88) (88) a2, Jsaa
Municipality 4al)
No. of Hours
Sex per week & sandll ilapdll Jlallpladal) sl Jha ol 355l g a5l pladiul cilelu aae il
spent on using Total Al Al Dayyan+ AlKhor  UmmSlal AlWakra Al Rayyan Doha b gaul i yisy) ’
Internet % Sheehaniya Al Shamal % % % % %
% %
1-4 6.9 2.1 6.5 34 6.3 2.5 8.6 6.8 4-1
5-9 13.6 7.4 22.2 16.8 9.4 18.4 15.4 8.8 9-5
10-14 13.1 16.8 16.2 154 114 10.7 13.6 11.8 14 - 10
Male BN
15-19 8.3 16.8 5.6 224 31 2.6 9.3 7.2 19-15
20+ 58.1 56.9 495 42.0 69.8 65.8 53.1 65.4 +20
Total 100 100 100 100 100 100 100 100 & sanall
1-4 9.8 9.6 9.2 6.5 10.3 34 11.7 7.8 4-1
5-9 12.9 13.3 16.5 17.2 12.2 20.1 14.4 7.1 9-5
10-14 15.7 15.7 12.9 10.7 10.0 8.7 19.1 15.0 14 - 10
Female it
15-19 7.5 3.6 5.2 23.8 4.2 4.0 7.2 8.8 19-15
20+ 54.1 57.8 56.2 41.8 63.3 63.8 47.6 61.3 +20
Total 100 100 100 100 100 100 100 100 & sanall
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sleasYly (5 getall Jaihsexll § 0,
Minitry of Development Flamning amd Siaitics

Cont .. Table No (88)

(Yo) Akl 9 cuind) g Le gaad il i) aladind cilolu a3e Guua (LiSU A 15) e Y asdion g ) g
Distribution of Internet users (15 years and above)

by No. of Hours per week spent on using Internet, Sex & Municipality (%)
(January 2017 \)

(88) alu Jya .. 16

Municipality Al
No. of Hours
Sex per week & saxdl Aaladll Jladlioptalal) sl Jha ol 5 Sl oo ia sl pladiu) cilelu aae il
spent on using Total Al Al Dayyan+  AlKhor  UmmSlal AlWakra Al Rayyan Doha Lo sl i iy i
Internet % Sheehaniya Al Shamal % % % % %
% %
1-4 8.3 5.6 7.8 4.9 8.2 2.9 10.1 7.3 4-1
5-9 13.3 10.1 19.5 17.0 10.7 19.1 14.9 8.0 9-5
10-14 14.3 16.3 14.6 13.2 10.7 9.9 16.3 13.3 14 - 10
Both Sexes Cpaiall SIS
15-19 7.9 10.7 54 23.0 3.6 3.2 8.3 7.9 19-15
20+ 56.2 57.3 52.7 419 66.8 64.9 50.4 63.5 +20
Total 100 100 100 100 100 100 100 100 & sanall
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(Yo) ) 9 cuind) g Le gaad cad 3N aladin Cilolu ae Cuua (LiSU L 15) e Y asdion g ) g

Distribution of Internet users (15 years and above)

by No. of Hours per week spent on using Internet , Sex & Age (%)
(January 2017 \)

Table No (89) (89) a2, Jyx>
—aall
No. of Hours per Age
week plaain) el 2ae .
sandll : ) yiall
Sex spent on using g 45+ 44 -35 34-25 24- 15 L g iyl ~
Internet ekl % % % %
%
1-4 6.9 12.9 8.3 3.9 3.4 4-1
5-9 13.6 23.1 11.7 9.9 9.3 9-5
10- 14 13.1 15.4 16.4 9.7 11.9 14 -10
Male N
15-19 8.3 8.3 6.8 8.4 8.8 19-15
20+ 58.1 40.3 56.8 68.1 66.6 +20
Total 100 100 100 100 100 & el
1-4 9.8 20.1 10.2 6.5 4.5 4-1
5-9 12.9 21.0 13.5 10.1 8.9 9-5
10-14 15.7 17.9 18.8 12.5 14.6 14 -10
Female <
15-19 7.5 5.6 7.2 7.2 9.5 19-15
20+ 54.1 354 50.3 63.7 62.5 +20
Total 100 100 100 100 100 & el
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Distribution of Internet users (15 years and above)

T by No. of Hours per week spent on using Internet , Sex & Age (%)
(January 2017 i)

Cont .. Table No (89) (89) pd Joa .. s
Age —aall

No. of Hours per

week aladin) cilelu aae .
ganall ; . waal)
Sex spent on using g 45+ 44 -35 34-25 24- 15 L g iyl ~
Internet Ve % % % %
%
1-4 8.3 15.9 9.3 5.2 4.0 4-1
5-9 133 22.2 12.7 10.0 9.1 9-5
10 - 14 14.3 16.5 17.7 11.1 13.1 14-10
Both Sexes Cpeial) SIS
15-19 7.9 7.2 7.0 7.8 9.1 19-15
20+ 56.2 38.2 53.3 65.9 64.7 +20
Total 100 100 100 100 100 & sandll
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Distribution of Internet users (15 years and above)

(January 2017 \)

(%) aiaill (s gimall 5 adad) g Lo gand cud ) aladind Clobu 2o G (JiSI 4w 15) i Y addioee ay ) g

by No. of Hours per week spent on using Internet , Sex & Educational Status (%)

Table No (90) (90) pd, Jsaa
Educational Status (eeladl (5 sl
Sex No. of Hours per week & saxall Selidada gl 55 agl 4, ) Al o g Pl Sl sxe X
spent on using Internet Total University And Post. Secondary Below e saul iyl )
% Above Secondary % Secondary
% % %
1-4 6.9 6.8 8.7 6.3 8.0 4-1
5-9 13.6 12.8 10.7 12.7 16.6 9-5
10-14 131 12.1 9.7 12.2 16.4 14 - 10
Male BN
15-19 8.3 9.7 10.7 6.6 8.5 19-15
20+ 58.1 58.6 60.2 62.2 50.5 +20
Total 100 100 100 100 100 & el
1-4 9.8 7.8 5.6 85 15.2 4-1
5-9 12.9 11.6 9.7 115 17.4 9-5
10-14 15.7 13.2 13.9 15.9 194 14 - 10
Female it
15-19 7.5 7.2 11.1 8.1 6.8 19-15
20+ 54.1 60.2 59.7 56.0 41.2 +20
Total 100 100 100 100 100 & ganall
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(%) aiaill (s gimall 5 adad) g Lo gand cud ) aladind Clobu 2o G (JiSI 4w 15) i Y addioee ay ) g
Distribution of Internet users (15 years and above)

by No. of Hours per week spent on using Internet , Sex & Educational Status (%)
(January 2017 i)

Cont .. Table No (90) (90) A8 Joa ..
Educational Status (eeladl (5 sl
Sex No. of Hours per week & saxall Selidada gl 55 agl 4, ) Al o g Pl Sl sxe X
spent on using Internet Total University And Post. Secondary Below b saul) s Y '
% Above Secondary % Secondary
% % %

1-4 8.3 7.3 7.4 7.3 11.4 4-1
5-9 13.3 12.2 10.3 12.1 17.0 9-5

10- 14 14.3 12.7 11.4 13.9 17.8 14 - 10

Both Sexes Cpaiall SIS

15-19 7.9 8.5 10.9 7.3 7.7 19-15
20+ 56.2 59.3 60.0 59.4 46.1 +20
Total 100 100 100 100 100 & el
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Distribution of Internet users (15 years and above)

(January 2017 \)

A etk g5

by No. of Hours per week spent on using Internet , Sex & Educational Status of Head of Household (%6)

Table No (91) (91) pd, Jsaa
Educational Status (eeladl (5 sl
Sex No. of Hours per week & saxall Selidada gl 55 agl 4, ) Al o g Pl Sl sxe X
spent on using Internet Total University And Post. Secondary Below e saul iyl )
% Above Secondary % Secondary
% % %
1-4 6.9 5.8 8.0 8.1 7.2 4-1
5-9 13.6 12.6 11.0 14.5 14.2 9-5
10-14 131 12.8 11.0 13.2 13.6 14 - 10
Male BN
15-19 8.3 10.1 10.0 6.9 7.1 19-15
20+ 58.1 58.7 60.0 57.3 57.9 +20
Total 100 100 100 100 100 & el
1-4 9.8 8.8 7.8 8.0 12.7 4-1
5-9 12.9 12.7 7.9 14.8 12.2 9-5
10-14 15.7 17.1 15.7 14.8 14.7 14 - 10
Female it
15-19 7.5 7.4 12.4 6.7 8.0 19-15
20+ 54.1 54.0 56.2 55.7 52.4 +20
Total 100 100 100 100 100 & ganall
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Distribution of Internet users (15 years and above)

by No. of Hours per week spent on using Internet , Sex & Educational Status of Head of Household (%6)
(January 2017 \)

Cont .. Table No (91) (91) a8, s . 6
Educational Status (eeladl (5 sl
Sex No. of Hours per week & saxall Selidada gl 55 agl 4, ) Al o g Pl Sl sxe X
spent on using Internet Total University And Post. Secondary Below b saul) s Y '
% Above Secondary % Secondary
% % %

1-4 8.3 7.3 7.9 8.0 9.7 4-1
5-9 13.3 12.6 9.5 14.7 13.3 9-5

10- 14 14.3 14.9 13.2 14.0 14.1 14 - 10

Both Sexes Cpaiall SIS

15-19 7.9 8.8 111 6.8 7.5 19-15
20+ 56.2 56.4 58.3 56.5 55.4 +20
Total 100 100 100 100 100 & el
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Distribution of Internet users (15 years and above)

(January 2017 \)

(Yo) Jead) ks ABDlal) g uind) g Le gaad il i) aladiind Cilolu dae Cuua (LASU A 15) e Y addion g ) g

by No. of Hours per week spent on using Internet , Sex & Relation to workforce (%)

Table No (92) (92) pd, Jsaa
Relation to workforce Janll 5 58 A83Mall
z _ ‘ . ‘ -
Sex No. of Hours per week & sanal Lol Lt e Lol Lot plai t_,L;Lu 22 )
spent on using Internet , : iy i Lo ganal s yisy!
Total Not Economically Active Economically Active ’
% % %
1-4 6.9 4.8 7.9 4-1
5-9 13.6 13.9 135 9-5
10-14 131 15.7 11.9 14 - 10
Male SA
15-19 8.3 8.4 8.2 19-15
20+ 58.1 57.2 58.5 +20
Total 100 100 100 & sanall
1-4 9.8 11.4 7.6 4-1
5-9 12.9 13.7 12.0 9-5
10-14 15.7 16.5 14.7 14 - 10
Female il
15-19 7.5 7.5 7.6 19-15
20+ 54.1 50.9 58.1 +20
Total 100 100 100 & sanall
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Cont .. Table No (92)

Distribution of Internet users (15 years and above)

(January 2017 i)

(Yo) Jead) ks ABDlal) g uind) g Le gaad il i) aladiind Cilolu dae Cuua (LASU A 15) e Y addion g ) g

by No. of Hours per week spent on using Internet , Sex & Relation to workforce (%)

(92) pd, Jgaa .. a6

Relation to workforce Jaall 3 58 483al)
. , Jadi) Clel
Sex No. of Hours per week & sandll Goba) Lt sl Lt RSl e e sl
spent on using Internet . . . . Le guul i yuiy)
Total Not Economically Active Economically Active ’
% % %
1-4 8.3 8.9 7.8 4-1
5-9 13.3 13.8 12.9 9-5
10- 14 14.3 16.2 13.0 14-10
Both Sexes Cpaiall S
15-19 7.9 7.8 8.0 19-15
20+ 56.2 53.3 58.3 +20
Total 100 100 100 & sanall
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Minitry of Development Flamning amd Siaitics

(%) padailly GBI 5 uiad) 9 Lo sanad o Y aladin) Clolu i Gua (LS 4iu 15)
Distribution of Internet users (15 years and above)

-

) (el g0

by No. of Hours per week spent on using Internet , Sex & School Enrollment (%0)
(January 2017 i)

Table No (93) (93) a2, Jgx>
School Enrollment palailly (B3l
No. of Hours per week < e < . aladiul clelu dae i
Sex ) &M\ Ul Baile e Ul 3aile - o sl
spent on using Internet Le gual <y yiny)
P Hsing Total Not Enrolled Enrolled R R
% % %

1-4 6.9 8.1 2.9 4-1
5-9 13.6 14.9 9.1 9-5

10-14 131 12.8 14.0 14 - 10

Male SA

15-19 8.3 7.8 9.9 19-15
20+ 58.1 56.4 64.1 +20

g saaall 100 100 100 ¢ saadl
1-4 9.8 11.6 4.3 4-1
5-9 12.9 14.0 9.7 9-5

10-14 15.7 15.8 15.4 14 - 10

Female il

15-19 7.5 6.7 10.0 19-15
20+ 54.1 51.9 60.6 +20

g saaall 100 100 100 g saadl

- 154 -



(o) axiailly BTN 5 Gudadl g L gand i Y) aladin) Clolu e uua (LS Adu 15) cul AY) addiun g
Distribution of Internet users (15 years and above)

by No. of Hours per week spent on using Internet , Sex & School Enrollment (%0)
(January 2017 i)

Cont .. Table No (93) (93) A8 doda ..
School Enrollment palailly (B3l
- 5 Jastl ey
Sex ponton uamg imemer &2 s gl e Ua gl e gl g s
[SEE)
Total Not Enrolled Enrolled R SR
% % %

1-4 8.3 9.7 3.6 4-1
5-9 13.3 14.5 94 9-5

10-14 14.3 14.2 14.7 14 - 10

Both Sexes Cpaiall S

15-19 7.9 7.3 9.9 19-15
20+ 56.2 54.3 62.4 +20

g saad) 100 100 100 g sanal)
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(%) Aol 530 ANad) 5 uiadl g 3o Al Bale quua (LiSU Ao 15) 31 33 a5 g8
Distribution of Individuals (15 years and above)

by Reading habit, sex and marital status(%6)
(January 2017 \)

Table No (94) (94) Ak, Jsa>
Marital Status Aal 5l AL
Sex Reading Habit & saxall Ja ) (3lhas T sl 3ol 5l s jlas ouial)
Total Widower Divorced Married Never Married
% % % % %
Reads 95.8 80.0 92.0 93.5 99.3 Aell A
Male Does Not Read 4.2 20.0 8.0 6.5 0.7 del A Ll ¥ S
Total 100.0 100.0 100.0 100.0 100.0 g sanall
Reads 87.7 54.0 88.1 84.0 97.9 3al BN L
Female Does Not Read 12.3 46.0 11.9 16.0 2.1 Bel Al Ll Y &l
Total 100.0 100.0 100.0 100.0 100.0 & sanall
Reads 92.0 57.2 89.3 88.9 98.7 el Al L lay
Both Sexes Does Not Read 8.0 42.8 10.7 11.1 1.3 Bed yall Gaylar Y Caiall S
Total 100.0 100.0 100.0 100.0 100.0 & el
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(%) daal 530 ANad) 5 (uiad) 9 ¢ g AL BaaLdia cuma (LiSd 4iu 15) 181 a3 68
Distribution of Individuals (15 years and above)

by Watching Television, Sex and Marital Status (%o)
(January 2017 i)

Table No (95) (95) a2, Jga>
Marital Status Aal 5l AL
Sex Watching Television & saxall Ja )l Bllae T Tl Osa kil Baalie ouial)
Total Widower Divorced Married Never Married
% % % % %
Watch T.V 96.3 100.0 98.0 96.5 95.9 O 4l Ly
Male Does Not Watch T.V 3.7 0.0 2.0 35 4.1 O 8k 2l Y S
Total 100.0 100.0 100.0 100.0 100.0 g saxall
Watch T.V 97.8 99.1 94.7 98.1 97.3 O 80 LGS
Female Does Not Watch T.V 2.2 0.9 5.3 1.9 2.7 O Al aalis Y &
Total 100.0 100.0 100.0 100.0 100.0 g saxall
Watch T.V 97.0 99.2 95.7 97.3 96.5 Ose dhl aaliy
Both Sexes Does Not Watch T.V 3.0 0.8 4.3 2.7 35 O 8k 2y Y Caind) 38
Total 100.0 100.0 100.0 100.0 100.0 & saxall

- 157 -



sleasYly (5 getall Jaihsexll § 0,
Minitry of Development Flamning amd Siaitics

(Yo) S 3 laiad gf sLi) & 3 81 adlyg quindl coa (LASE A 15) 31 8Y) a3 g
Distribution of Individuals (15 years and above)

by sex and Reasons to obtain books(%o)
(January 2017 i)

Table No (96) (96) pd, Jgaa
Reasons to Obtain Books Sl 3 il (L) @bl 5
Sex Al AUl 5yl dgal) <l gl ) QUS| ¢ i e QY ) gie ol
Other The Price of Publisher Author Name Subject of Title of ’
% the Book % % the Book the Book
% % %
Male 2.8 3.7 9.7 26.6 88.1 52.6 KA
Female 3.1 4.5 9.8 28.4 89.1 52.7 ]
Both Sexes 29 4.1 9.7 27.5 88.6 52.7 Opdiall S

- 158 -



sleasYly (5 getall Jaihsexll § 0,
Minitry of Development Flamning amd Siaitics

(%) 3518 ¢e g jad) Gilaaad Caa B AN & g jlay ¥ clll (Sl ddi 15) 3180 an 3 g8
Distribution of Non-Readers Individuals (15 years and above)

by Reasons for reluctance to read(%bo)
(January 2017 \)

Table No (97) (97) pd, dsaa
The Reasons for reluctance to read sel jall e g sall il
Sex Al alad e il e J gl Bl Al Cand C g piall
Get information | find it difficult to Passion for | do not have
from other sources get books Reading a time to read
% % % %

Male 11.3 2.1 73.8 22.7 BoS)
Female 17.3 1.3 63.7 28.8 <
Both Sexes 15.7 1.6 66.5 27.1 Crpindl SIS
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